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Abstract: Cloud computing is the next generation in computing, and the next natural step in the
evolution of on-demand information technology services and products. However, only a few studies
have addressed the adoption of cloud computing from an organizational perspective, which have not
proven whether the research model is the best-fitting model. The purpose of this paper is to construct
research competing models (RCMs) and determine the best-fitting model for understanding industrial
organization’s acceptance of cloud services. This research integrated the technology acceptance model
and the principle of model parsimony to develop four cloud service adoption RCMs with enterprise
usage intention being used as a proxy for actual behavior, and then compared the RCMs using
structural equation modeling (SEM). Data derived from a questionnaire-based survey of 227 firms in
Taiwan were tested against the relationships through SEM. Based on the empirical study, the results
indicated that, although all four RCMs had a high goodness of fit, in both nested and non-nested
structure comparisons, research competing model A (Model A) demonstrated superior performance
and was the best-fitting model. This study introduced a model development strategy that can most
accurately explain and predict the behavioral intention of organizations to adopt cloud services.
Keywords: cloud services; technology acceptance theory; competing model; model development
strategy; structural equation modeling

1. Introduction
The official definition of cloud computing by the National Institute of Standards and Technology
is as follows: “Cloud computing is a model for enabling ubiquitous, convenient, on-demand
network access to a shared pool of configurable computing resources (e.g., networks, servers, storage,
applications, and services) that can be rapidly provisioned and released with minimal management
effort or service-provider interaction” [1]. Because of its notable market-oriented and flexible
architecture features, on-demand computing power, quick implementation, low maintenance, limited
requirement for IT staff, and consequential lower costs, cloud computing has recently dominated IT
press topics [2] and received increasing attention in both computer science and information systems
(ISs) industries [3]. Moreover, numerous industry projects have been designed and implemented,
such as Amazon Elastic Compute Cloud, IBM Blue Cloud, and Microsoft Windows Azure.
Reviews of global primary market research conducted by firms have indicated substantial growth
in the cloud service market for the foreseeable future. Global Cloud IT market revenue is predicted to
increase from $180 billion in 2015 to $390 billion in 2020, attaining a CAGR of 17% [4]. Market Research
Media [5] estimated that the global government cloud computing market is expected to grow at 6.7%
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CAGR generating $118 Billion in revenues from 2018 to 2023. With the potential to integrate business
processes into existing information systems applications, reduce the cost of IT services, and build
internet-based technology for transacting business with trading partners, firms are increasingly seeking
cloud-based solutions to streamline business [6].
Organizations adopt new IT/IS for numerous reasons. Many theories are applied in examining
new technological innovation diffusion and adoption, including the theory of planned behavior
(TPB) [7], the technology acceptance model (TAM) [8], the technology–organization–environment
(TOE) framework [9], diffusion of innovations (DOI) theory [10], and the unified theory of acceptance
and use of technology (UTAUT) [11]. This study employed two commonly used theories, DOI theory
and the TOE framework, to identify representative and critical research competing model (RCM) factors
because most studies on IT adoption in organizations apply such theories [12,13]. Other frequently
applied theories, such as the TPB, TAM, and UTAUT, were not considered because they pertain to the
individual level [13,14].
A review of the literature revealed that many previous studies on cloud computing have addressed
technical and operational issues [15], including topics such as the selection of appropriate cloud
computing services according to costs and risks [16], an audit protocol for secure storage and
computation in the cloud [17], an investigation of security problems as well as the specifications
of key features [18], and a survey of security challenges, the encryption as well as testing techniques for
data in cloud [19]. However, only a few studies have addressed the adoption of cloud computing from
an organizational perspective, but have not proposed a comprehensive study and proven whether
the research model is the best-fitting model. Abdollahzadegan et al. [20] evaluated the impact of
organizational factors on cloud computing adoption in Small and medium enterprises (SMEs) and
Hsu et al. [21] developed a cloud service adoption model that dealt with not only adoption intention,
but also pricing mechanisms and deployment models. Tim [22] assessed the benefits of the cloud for
small and medium enterprises. Moreover, the specific determinants used vary across studies even
though all such factors can be classified under DOI theory and the TOE framework [6].
Motivated by this issue, this study introduced a model development strategy that involves
constructing RCMs and identifying which RCM that can most accurately predict the behavioral
intention of organizations to adopt cloud services. To achieve this, this study developed four RCMs
based on DOI theory, the TOE framework, and the principle of model parsimony, and then
compared the RCMs in two stages (nested and non-nested model comparisons) through structural
equation modeling (SEM) for examining reasonable model fit, chi-square test, path coefficient
significance, and squared multiple correlation (SMC, namely, model’s explanatory power) to identify
the best-fitting model.
The remainder of this study is arranged as follows. Section 2 describes the theoretical foundations,
influencing factors for the RCMs, and proposes the hypotheses. Section 3 presents the methodology
and research design, and Section 4 deals with the data analysis, hypotheses testing results, and the
RCMs comparison. This is followed by a discussion and implications in Section 5. Section 6 provides
conclusions together with limitations and remarks on future research.
2. Literature Review and Research Hypotheses
2.1. Diffusion of Innovations Theory
Rogers [23] proposed DOI theory, which is one of the most widely applied theories for predicting
organization-level technology adoption in relevant IT and IS studies [24,25], and can be defined as
a “process that communicates an innovation through specific channels among the members of a social
system” [26]. DOI theory at the firm level [10] comprises three groups of drivers for organizational
innovativeness: individual (leader) characteristics, internal organizational structure characteristics, and
the external characteristics of the organization. The individual (leader) characteristic describes leader
attitudes toward change, and is a specific internal organizational property. The internal characteristics
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of organizational structure include centralization, complexity, formalization, interconnectedness,
organizational slack, and size. The external characteristics of an organization refer to system openness,
which is similar to the environmental context in the TOE framework. An organization is a more
complex entity than an individual. Rogers [25] suggested that innovation is a communication process
using the various channels within a social system.
2.2. Technology–Organization–Environment Framework
Tornatzky and Fleischer [9] developed the TOE framework, which is consistent with DOI
theory [14], to examine firm-level adoption of various IS and IT products and services [27]. The TOE
framework has a distinct advantage over the DOI theory due to its consideration of environmental
factors [28]. The framework identifies three contexts that influence enterprise adoption before
the implementation of technological innovation: technological context, organizational context,
and environmental context [29]. Technological context refers to existing technologies in use and
new technologies available to a firm, such as current practices and equipment internal to the firm
and the set of available technologies external to the organization. Organizational context refers to
descriptive organizational measures, such as top management support (TMS), size, centralization,
formalization, human resources, and managerial structure. Environmental context consists of
environmental characteristics in which the organization conducts services, such as a firm’s industry,
its competitors, and its communications with the government. These three contextual factors influence
an organization’s decision-making regarding the adoption of an innovation, and eventually affect firm
performance [30].
2.3. Constructs and Hypotheses Development
To identify the critical constructs of the RCMs, based on DOI theory and the TOE framework,
this study conducted a comprehensive search of scholarly databases such as SDOS, SDOL, Scopus,
and Google Scholar regarding innovation diffusion and adoption. Table 1 summarizes the factors
evaluated in this organized approach and the IS, IT, and ICT adoption models (dependent variable)
in these studies. Accordingly, this study first selected five crucial and frequently cited factors as the
representative antecedents.
In addition, entrepreneurship (ES) may facilitate a firm’s innovation diffusion and adoption,
and ensure its long-term success [31]. This study therefore regards ES as another determinant to
the relative advantage of cloud service adoption. This variable determines whether cloud service
adoption would be relatively advantageous if ES is involved. Accordingly, this study incorporated the
following six factors associated with the organizational adoption of cloud services to construct RCMs
and then examined each RCM construct to determine its applicability to the behavioral intention of
organizations to adopt cloud services.
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Table 1. Literature review on model constructs from DOI theory and/or TOE framework.
Theoretical
Model

Innovation Diffusion
and Adoption
(Dependent Variable)

TOE and DOI
TOE, DOI and
institutional
theory

Primarily Constructs (Independent Variables)
Compatibility

Complexity

Security

Tech.
Readiness

Firm Size

E-business

3

3

3

3

3

3

E-procurement

3

3

3

3

TOE and DOI

Collaborative commerce

3

3

3

3

3

[12]

TOE

Knowledge management
and enterprise systems
adoption

3

3

3

3

3

3

[34]

3

3

3

3

3

TOE and DOI

RFID

3

3

TOE

E-commerce

3

3

TOE and DOI

Cloud computing
adoption

3

3

3

3

3

TOE

Cloud computing
adoption

3

3

3

3

TOE and DOI

Cloud computing
adoption

3

3

3

3

3

Top Management
Support

Cost

External
Pressure

3

3

3

3

External
Support

Source

Relative
Advantage

[32]
3

[33]

3

[35]

3

[36]

3

3

[6]

3

3

3

[20]

3

3

3

3

3

3

[13]
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2.3.1. Service Compatibility (SC)
Rogers [37] defined compatibility as consistency with a user’s existing values, past experiences,
and current needs, and as a critically perceived characteristic of innovation. Tan and Eze [38] observed
that an innovation that is compatible with user values and job duties is more likely to be adopted.
Low et al. [6] reported that technological, organizational, and environmental contexts influence
cloud computing adoption, and examined the effect of compatibility in a technological context.
Cloud computing is sometimes at risk of conflicting with an established corporate philosophy that
contradicts the key features of cloud computing [39]. When companies consider a technology to be
compatible with their existing ISs, they find adopting the new technology more feasible. Conversely,
a company that recognizes technology as incompatible is likely to reject adoption when considering
the extra process adjustments, considerable learning, and investment in additional equipment.
Consequently, increased compatibility positively influences the adoption intention and actual adoption
of cloud computing [40]. Therefore, this paper presents the following hypotheses:
Hypothesis 1. SC exerts a positive influence on TMS for cloud computing.
Hypothesis 2. SC exerts a positive influence on behavioral intention toward cloud computing.

2.3.2. Entrepreneurship (ES)
“An entrepreneur is a person who owns a company, business, or venture, and is in charge of
its growth, but ES is the implementation of starting a new business or bringing back an existing
business for capitalizing on newfound opportunities” [41]. “Entrepreneurial spirit is characterized by
innovation and risk-taking, and is an essential part of a nation’s ability to succeed in an ever changing
and increasingly competitive global marketplace” [42].
Prior studies have shown corporate entrepreneurship (CE) to be a crucial factor for the prosperity
of companies. Entrepreneurial capabilities are a concept utilized in technology innovation literature
to understand a person’s attitude toward adopting a particular technological innovation [43].
Managers must become cognizant of which factors in their sector are relevant to successful CE
before they can alter their management strategies to inspire an entrepreneurial spirit that will ensure
the long-term success of their company [31]. Cloud computing is the ideal platform for providing
optimal technological solutions for entrepreneurs in technology and business [44]. People with a strong
entrepreneurial orientation are more likely to adopt technological innovations such as cloud computing.
CE can be increased by strengthening an innovation-supporting culture and offering organic structures
that facilitate innovation development, including the adoption of new IT or ISs. Therefore, this paper
presents the following hypotheses:
Hypothesis 3. ES exerts a positive influence on TMS for cloud computing.
Hypothesis 4. ES exerts a positive influence on behavioral intention toward cloud computing.

2.3.3. Social Influence (SI)
SI is “the degree to which an individual perceives that important others believe he or she should
use the new system” and is directly associated with the behavioral intention to use a technology,
which consequently affects a user’s decision to adopt a technology [45]. SI is also recognized as
a subjective norm in the theory of reasoned action (TRA) [46], and in its extension, the TPB [47],
which is defined as “the person’s perception that most people who are important to him think he
should or should not perform the behavior in question” [48].
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Although these concepts have distinct labels, both SI and subjective norms have been widely
researched in the technology adoption literature and contain the notion that peoples’ behavior is
influenced by the way in which they believe others will perceive them as a result of having used
the technology. Hartwick and Barki [49] concluded that a subjective norm is a crucial determinant
of behavioral intention, particularly in the early stages of the innovation diffusion cycle. In the
initial adoption phase, potential adopters with little or no experience with related innovation must
rely on their referent groups (known as significant others) for information [50]. This means that the
introduction of new technology is based upon social trends that are affected by individual environment.
In the context of cloud service adoption, this study defined SI as the degree of encouragement or
influence from other people that affects an organization to adopt cloud services. Therefore, this paper
presents the following hypotheses:
Hypothesis 5. SI exerts a positive influence on TMS for cloud computing.
Hypothesis 6. SI exerts a positive influence on behavioral intention toward cloud computing.

2.3.4. Perceived Information Security Assurance (PISA)
Information security refers to protecting information and ISs from unauthorized access, use,
disclosure, disruption, modification, perusal, inspection, recording, or destruction [51]. Cloud services
contain a security function that examines customer e-mails and web traffic, external data storage
(such as Amazon’s S3), web services (such as Amazon’s EC2, which provides resizable computation
capacity in the cloud), and personal applications (such as those offered by Google) [52].
Numerous studies have documented the consequences of ICT security. ICT security and
confidentiality are the principal determinants of innovation adoption [38]. Gartner [53] identified
seven fundamental cloud-specific security threats that customers should carefully consider before
selecting a cloud vendor: privileged user access, regulatory compliance, data location, data segregation,
recovery, investigative support, and long-term viability. Subashini and Kavitha [54] indicated security
concerns as the most typical reason that enterprises are disinterested in software as a service (SaaS).
By contrast, studies on security risks have indicated that winning customer trust in privacy and
confidentiality security issues is service providers’ greatest challenge [55]. The lack of mature security
protocols and identity management standards implies that organizations are reluctant to adopt cloud
solutions [13]. Therefore, this paper presents the following hypotheses:
Hypothesis 7. PISA exerts a positive influence on TMS for cloud computing.
Hypothesis 8. PISA exerts a positive influence on behavioral intention toward cloud computing.

2.3.5. Perceived Cost Savings (PCS)
Tan and Eze [38] indicated that ICT cost refers to the investments companies must make to obtain
ICT. A business study considered ICT cost as the most critical factor for SMEs [56]. Previous studies
have shown that firms are more likely to adopt an innovation if the investment cost is lower [57].
Leavitt [58] indicated that shifting to cloud computing reduces IT cost significantly, and frees customers
from the cost and hassle of installing and maintaining local applications.
By adopting cloud computing, a firm can reduce the time devoted to system maintenance and
routine upgrades. Cloud computing also reduces infrastructure costs, decreases energy consumption,
and lowers maintenance expenditures [59]. Another study indicated that cost was no longer a barrier
for small businesses adopting new IT [60]. Although the possibility of reducing costs related to the
interior supply of cloud computing services may attract companies [61], implementing high-cost IT
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systems and charging service fees are frequently major obstructions to their adoption [62], particularly
for small businesses. Therefore, this paper presents the following hypotheses:
Hypothesis 9. PCS exerts a positive influence on TMS for cloud computing.
Hypothesis 10. PCS exerts a positive influence on behavioral intention toward cloud computing.

2.3.6. Top Management Support (TMS)
TMS is a facilitator that gathers various functional groups [63]. Ragu-Nathan et al. [64] suggested
that TMS refers to the extent of supervisor recognition of the importance of the IS function and the
degree to which top management facilitates and is involved in IS activities. A company lacking TMS
may not be optimally implementing cloud services and cannot achieve IS investment revenues [65].
For new technology adoption, TMS is crucial for creating supportive conditions and providing
abundant resources [35]. Moreover, certain empirical studies have shown TMS to be positively
associated with new technology adoption [6]. A project that has enthusiastic, devoted, and supporting
supervisors can easily obtain abundant resources required for IS adoption. By contrast, when top
management fails to recognize the benefits of cloud computing for its business, the management is
opposed to its adoption.
Rogers [37] revealed that innovation adoption is related to the innovation-decision process.
Top managers often decide to adopt IS/IT according to the internal needs of the organization
or environmental changes [66]. The CEO also assumes responsibility for managing and utilizing
technological innovation in organizations [67]. Therefore, this study proposes that the TMS construct
could serve not only as a direct influential construct but also as an indirect (intermediate) factor
influencing user intention to adopt cloud services. Thus, this paper presents the following hypotheses:
Hypothesis 11. TMS exerts a positive influence on behavioral intention toward cloud computing.

2.4. Research Competing Models
According to a review of the literature on cloud computing adoption, most studies have
empirically investigated the direct effects of innovation or contextual factors. No study has
implemented a holistic evaluation method to validate the direct and indirect effects of the determinants
on cloud computing adoption. In other words, other potential relationships may exist according
to certain theories. Furthermore, Bollen [68] has suggested that if RCMs appropriately fit the data
and also support the original theory of the structural model, the most parsimonious (the simplest)
model should be selected. Therefore, this study proposed four RCMs, with two being parsimonious,
for determining the best-fitting model that can predict the intention of firms to adopt cloud services
(see Figure 1).
As depicted in Figure 1, Model A employs an intermediate construct (TMS) that was hypothesized
to be affected by other theoretical and practical factors (PISA, SC, ES, SI, and PCS), which then
influences the extent of enterprise usage intention (EUI). Thus, the relationships indicate (H1, H3, H5,
H7, and H9) that PISA, SC, ES, SI, and PCS are positively correlated to TMS, which has a positive
influence on EUI (H11). Based on Model A, Model B incorporates two potential direct relationship
paths (from SI and PCS to EUI); the relationships between SI and EUI along with PCS and EUI were
hypothesized to be direct and indirect because of the external and environmental context characteristics
of DOI and the TOE, respectively. Therefore, the additional hypotheses (H6 and H10) state that SI and
PCS have a positive influence on EUI.
However, according to the principle of parsimony, which states that “the explanation of any
psychological construct should make as few assumptions as possible, eliminating any items or factors
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that make no difference in the observable predictions or explanation of a theory or hypothesis” [69],
this study proposed two other possible parsimonious RCMs (Model C and Model D). Model D, which
excludes the TMS construct, consists of only five direct relationship paths from the PISA, SC, ES,
SI, and PCS constructs to EUI. Therefore, the proposed hypotheses (H8, H2, H4, H6, and H10) are
that PISA, SC, ES, SI, and PCS have a positive influence on EUI. Model C considers TMS as a new
construct and a direct relationship path from TMS to EUI in addition to the five direct relationship
paths developed from Model D. Hence, the relationships suggest (H8, H2, H4, H6, H10, and H11) that
PISA,
SC, ES,
SI,10,PCS,
and
TMS
have a positive influence on EUI.
Sustainability
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items used
used to
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measure each
each
(strongly
Table 22 lists
lists the
the final
final scale
construct and
and their
their reference
reference sources.
sources.
construct
Table 2. Constructs and measurement items.
Constructs

Perceived Information Security
Assurance (PISA)

Service Compatibility (SC)

Entrepreneurship (ES)

Measurement Items
The cloud services provider has an efficient replication and recovery mechanism
to restore data if a disaster occurs (PISA5).
The cloud services provider is willing to accept an occasional survey of
contractual commitment (PISA6).
The data should be viable, even when another company acquires the cloud
services provider (PISA7).
Using cloud services fits my firm needs (SC1).
Using cloud services is in line with my colleagues and my preferences (SC3).
The changes in products and services have been dramatic (ES3).
The owner or manager emphasizes RandD expenditure, technological
leadership, and innovation (ES4).
The owner or manager has a very competitive “beat-the-competitors” posture
(ES6).

Reference

[53,70]

[71,72]

[73]
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Table 2. Constructs and measurement items.
Constructs

Measurement Items

Reference

Perceived Information Security
Assurance (PISA)

The cloud services provider has an efficient replication and recovery
mechanism to restore data if a disaster occurs (PISA5).
The cloud services provider is willing to accept an occasional survey of
contractual commitment (PISA6).
The data should be viable, even when another company acquires the cloud
services provider (PISA7).

[53,70]

Service Compatibility (SC)

Using cloud services fits my firm needs (SC1).
Using cloud services is in line with my colleagues and my preferences (SC3).

[71,72]

The changes in products and services have been dramatic (ES3).
The owner or manager emphasizes RandD expenditure, technological
leadership, and innovation (ES4).
The owner or manager has a very competitive “beat-the-competitors”
posture (ES6).

[73]

Top Management Support (TMS)

The owner or manager enthusiastically supports the adoption of cloud
services (TMS1).
The owner or manager actively encourages employees to use cloud services
in their daily tasks (TMS4).

[60]

Social Influence (SI)

People or companies who influence my firm behavior think/would think
that my firm should use cloud services (SI1).
People or companies who are important to my firm think/would think that
my firm should use cloud services (SI2).
My firm has supported/would support the use of cloud services (SI4).

[11,74]

Perceived Cost Savings (PCS)

The costs of cloud services adoption are far greater than the benefits (PCS1).
The costs of maintaining and supporting cloud services are not high for our
business (PCS2).
The amount of money and time invested in training employees to use cloud
services is not high for our business (PCS3).

[60]

If possible, my firm will use cloud services soon (EUI4).
I’m certain that my firm will use cloud services soon (EUI5).
My firm definitely will use cloud services soon (EUI6).

[75]

Entrepreneurship (ES)

Enterprise Usage Intention (EUI)

3.2. Data Collection
Data collected from a paper-and-pencil questionnaire were used to empirically test the research
model. To test the instrument, a pilot study was conducted among 30 firms, who were not included in
the main survey, to identify deficiencies in the questionnaire design. Based on feedback, minor changes
were made to improve the clarity of the questions and survey layout. The list of random firms was
chosen from the Cloud Computing Association in Taiwan. The research participants were enterprise
senior engineers, managers, and supervisors in Taiwan because they are perceived to be knowledgeable
and crucial people in firms, they are likely having valid perceptions of cloud service adoption, and
they represent the intention of firms to use cloud services. This way, purposeful sampling was used
for the data collection in which the respondents were approached through email and/or telephone to
know whether they are aware of cloud computing and if yes, whether they are willing to adopt cloud
computing or they are in the process of adoption.
This study issued a total of 500 questionnaires, with 304 completed and returned responses.
A total of 77 were invalid, incomplete, or assigned the same rating for all items. These were
discarded; thus, 227 questionnaires were retained for analysis, yielding an effective response rate of
45.4%. Demographically, 71.8% of the enterprises were in the service industry; 57.3% had more than
130 employees. Table 3 lists the descriptive statistics of the sample. All items among the constructs
were tested against demographic controls (industry type, number of employees) using Student’s t-test
or analysis of variance (ANOVA). The mean scores of the items were all non-significant (p > 0.05);
indicating the validity of analyzing the data as a single group.
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Table 3. Demographic characteristics of the respondents.

Sample size

Number of distributed questionnaires
Number of returned questionnaires
Number of valid samples
Effective response rate

500
304
227
45.4%

Frequency

Percentage (%)

Industry type
Manufacturing
Service

64
163

28.2%
71.8%

Number of employees
More than 200
100–199
50–99
20–49
6–19
Less than 5

130
30
15
31
15
6

57.3%
13.2%
6.6%
13.7%
6.6%
2.6%

3.3. Common Method Variance (CMV) Testing
CMV refers to the amount of fictitious covariance existing among variables, arose when a single
questionnaire is used to measure multiple constructs. Because this study collected data through
a single source with self-reporting scales, testing for CMV was necessary. To examine the CMV
problem, the most widely used technique, one-factor testing, was employed [76–79]. CFAs were used
to test the null hypothesis to determine any difference between the single-factor and multifactor model
by comparing the chi-square difference, and evaluate the significance to confirm whether the CMV is
problematic in any dimension. The results showed that a significant difference was observed between
the two models. Therefore, the results showed that the null hypothesis is rejected, suggesting that this
study is free of the CMV problem (Table 4).
Table 4. CMV test results.
Model

χ2

DF

∆DF

∆χ2

Single-factor
Multi-factors

1272.8
193.6

152
131

21

1079.2 ***

*** p < 0.001.

3.4. Data Analysis
SEM, an alternative multivariate technique launched by Wright [80], is a statistical technique
using statistical data and qualitative causal assumptions for quantifying and testing the causal relations
of a structural theory [81,82]. The SEM procedure consists of two phases. First, the measurement
model, which specifies the relationships between the latent constructs and the observed measures,
and analyzes the overall model fitness, data reliability, convergent validity, and discriminant validity
using CFA to correctly reflect the study constructs. Second, the structural model, which specifies the
relationships among the latent constructs, was analyzed using overall model fit validation, hypotheses
testing, and estimates of squared multiple correlations.
For comparing the RCMs, various procedures rely on the relationship among the models.
The four RCMs in this study were classified into two groups (nested and non-nested structures),
and different arguments were used in these two situations for independent testing and comparison
through SEM by using AMOS 20.0. A nested model is a model that uses the same constructs as
another model, but specifies at least one additional parameter to be estimated [83]. Conversely,
non-nested model tests are specifically designed to test competing models that involve different
variables (i.e., one model cannot be derived from the other through suitable parameter restrictions) [84].
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The data were analyzed using a two-stage approach. First, for the measurement model,
which specifies the relationships between the latent constructs and the observed measures, the overall
model fit, data reliability, convergent validity, and discriminant validity were analyzed through CFA
to ensure that the model accurately reflects the study constructs. Second, the structural model, which
specifies the relationships among the latent constructs, was tested to determine the overall fit (including
absolute, incremental, and parsimony fit measures), path coefficient significance (hypotheses testing),
and explanatory power of the four RCMs.
More specifically, to compare RCMs that are nested within one another (as in Model A and
Model B), a χ2 difference test can be employed using chi-square values and degrees of freedom
from any two nested models [83,85]. However, to compare RCMs that are not nested within one
another (as in Model A, Model C, and Model D), three information fit indices were also included:
the expected cross-validation index (ECVI) [84], the Akaike information criterion (AIC), and the
Bayesian information criterion (BIC) [86]. By using these procedures, the RCMs in this study were
evaluated to determine their overall model fit, their contributions in explaining behavioral intention to
adopt cloud services, and their parsimony.
4. Results
4.1. Measurement Model
Regardless of whether the structure was nested or non-nested, the measurement model was
evaluated through CFA (Table 5). For a good model fit, χ2 /d.f. should not exceed 3, the GFI should
exceed 0.9, the AGFI should exceed 0.8, the NFI and CFI should exceed 0.9, and the RMSEA should
not exceed 0.08 [87,88]. Because Model A is an inclusive model that includes all constructs of Model B,
Model C, and Model D, only Model A was assessed. The following fit indicators were calculated:
χ2 /d.f. was 1.478 (χ2 = 193.666; d.f. = 131), the GFI was 0.920, the AGFI was 0.884, the NFI was 0.957,
the CFI was 0.985, and the RMSEA was 0.046, suggesting adequate model fit.
Table 5. Analysis of measurement accuracy.
Constructs

Items

Factor Loading

t-Value

CR

AVE

SC

SC1
SC3

0.949
0.897

18.743
17.053

0.920

0.853

ES

ES3
ES4
ES6

0.903
0.902
0.815

17.153
17.120
14.592

0.907

0.764

SI

SI1
SI2
SI4

0.893
0.847
0.912

17.014
15.634
17.632

0.915

0.782

PISA

PISA5
PISA6
PISA7

0.901
0.870
0.783

16.845
15.963
13.632

0.889

0.727

PCS

PCS1
PCS2
PCS3

0.780
0.873
0.809

13.250
15.531
13.953

0.861

0.675

TMS

TMS1
TMS4

0.902
0.893

17.342
17.057

0.892

0.806

EUI

EUI4
EUI5
EUI6

0.923
0.979
0.955

18.248
20.301
19.380

0.967

0.908

Model fit measures: χ2 /d.f. = 1.478, GFI = 0.920, AGFI = 0.884, NFI = 0.957, CFI = 0.985, RMSEA = 0.046.
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Reliability was determined using composite reliability values. A common threshold value for
acceptable composite reliability is 0.6 or above [87]. As shown in Table 5, all values exceeded
0.7, indicating an acceptable level for confirmatory research. Convergent validity was evaluated
for measurement scales by using two criteria suggested by Fornell and Larcker [89]: all indicator
factor loadings should be significant and exceed 0.70, and the average variance extracted (AVE)
for each construct should exceed the variance caused by the measurement error for that construct
(i.e., it should exceed 0.50). All items exhibited factor loadings higher than 0.7 on their respective
constructs, providing evidence of acceptable item convergence on the intended constructs. Moreover,
the AVEs for all constructs were between 0.675 and 0.908, which exceed the recommended threshold of
0.50, showing evidence of convergent validity.
Table 6 indicates the result of discriminant validity analysis. The computed confidence interval
among the latent variables does not include 1 [90]. In Table 6, all confidence intervals developed in
the standardized correlation do not include the value of 1. Therefore, this study concluded that the
construct validity of the measurement scales was sufficiently high. Overall, the confirmatory factor
model reflected a good fit to the data. The four RCMs were then independently assessed using SEM.
Table 6. Analysis of confidence intervals.
Construct
SC–ES
SC–TMS
SC–SI
SC–PISA
SC–PCS
SC–EUI
ES–TMS
ES–SI
ES–PISA
ES–PCS
ES–EUI
TMS–SI
TMS–PISA
TMS–PCS
TMS–EUI
SI–PISA
SI–PCS
SI–EUI
PISA–PCS
PISA–EUI
PCS–EUI

Correlation
0.660
0.885
0.871
0.672
0.529
0.730
0.788
0.745
0.527
0.485
0.746
0.928
0.759
0.618
0.873
0.634
0.506
0.784
0.575
0.573
0.560

Standard Errors
0.044
0.023
0.023
0.043
0.056
0.035
0.033
0.036
0.055
0.059
0.034
0.018
0.037
0.051
0.022
0.047
0.058
0.030
0.054
0.049
0.052

Confidence Interval
0.572
0.839
0.825
0.586
0.417
0.660
0.722
0.673
0.417
0.367
0.678
0.892
0.685
0.516
0.829
0.540
0.390
0.724
0.467
0.475
0.456

0.748
0.931
0.917
0.758
0.641
0.800
0.854
0.817
0.637
0.603
0.814
0.964
0.833
0.720
0.917
0.728
0.622
0.844
0.683
0.671
0.664

4.2. Structural Model
Table 7 and Figure 2 illustrate the structural model analysis results of the four RCMs and
summarize the path coefficient significance, the degree of model fit indices, and the explanatory
power of each RCM.
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Table 7. Results of RCM structural model analysis.
RCMs

Paths
Service compatibility → Top management support
Entrepreneurship → Top management support
Social influence → Top management support
Perceived information security assurance → Top management support
Perceived cost savings → Top management support
Top management support → Enterprise Usage Intention
Social influence → Enterprise Usage Intention
Perceived cost savings → Enterprise Usage Intention
Perceived information security assurance → Enterprise Usage Intention
Service compatibility → Enterprise Usage Intention
Entrepreneurship → Enterprise Usage Intention
Explanatory power (R2 ; SMC)
Top management support
Enterprise Usage Intention
Model fit measures
Absolute fit measures
χ2
d.f.
χ2 /d.f.
GFI
RMSEA
Incremental fit measures
AGFI
NFI
CFI
Parsimony fit measures
AIC
BIC
ECVI
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Model B

Model A

Model C

Model D

0.166 *
0.217 ***
0.479 ***
0.139 **
0.103 *
0.970 ***
−0.124
0.021

0.173 *
0.215 ***
0.458 ***
0.151 **
0.109 *
0.865 ***

0.514 ***
0.124
0.106
−0.126
0.073
0.230 ***

0.365 **
0.164 **
0.007
0.108
0.313 ***

0.928
0.757

0.924
0.748

0.727

0.694

209.038
134
1.560
0.913
0.050

201.019
136
1.544
0.912
0.049

255.536
168
1.521
0.907
0.048

219.598
137
1.603
0.909
0.052

0.877
0.953
0.983

0.878
0.953
0.983

0.872
0.950
0.982

0.874
0.950
0.980

318.019
502.966
1.407

381.536
597.308
1.688

325.598
507.120
1.441

* p < 0.05; ** p < 0.01; *** p < 0.001.
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Figure 2. Structural model results of the RCMs. * p < 0.05; ** p < 0.01; *** p < 0.001.
Figure 2. Structural model results of the RCMs. * p < 0.05; ** p < 0.01; *** p < 0.001.

Model A
The overall model fit statistics indicate that Model A provides a good fit to the data (χ2/d.f. =
1.544; GFI = 0.912; RMSEA = 0.049; AGFI = 0.878; NFI = 0.953; CFI = 0.983). All six paths were
statistically significant, and the results supported all hypotheses. Accordingly, PISA (β = 0.151, p <
0.01), SC (β = 0.173, p < 0.05), ES (β = 0.215, p < 0.001), SI (β = 0.458, p < 0.001), and PCS (β = 0.109, p <
0.05) were significant determinants of TMS. TMS (β = 0.865, p < 0.001) was a significant antecedent of
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Model A
The overall model fit statistics indicate that Model A provides a good fit to the data (χ2 /d.f. = 1.544;
GFI = 0.912; RMSEA = 0.049; AGFI = 0.878; NFI = 0.953; CFI = 0.983). All six paths were statistically
significant, and the results supported all hypotheses. Accordingly, PISA (β = 0.151, p < 0.01),
SC (β = 0.173, p < 0.05), ES (β = 0.215, p < 0.001), SI (β = 0.458, p < 0.001), and PCS (β = 0.109,
p < 0.05) were significant determinants of TMS. TMS (β = 0.865, p < 0.001) was a significant antecedent
of EUI. A common threshold value for acceptable explanatory power is 0.6 or greater [91]. Model A
explained 92.4% of the variance in TMS and 74.8% of the variance in behavioral intention to adopt
cloud services, indicating that Model A has effective explanatory ability for the implicit dependent
variable (EUI).
Model B
Model B also fits the data reasonably well (χ2 /d.f. = 1.560; GFI = 0.913; RMSEA = 0.050;
AGFI = 0.877; NFI = 0.953; CFI = 0.983). All hypothetical paths except SI → EUI and PCS → EUI
(positive but nonsignificant) were significantly positive, supporting the hypothesized causal
relationships for the models. Accordingly, PISA (β = 0.139, p < 0.01), SC (β = 0.166, p < 0.05),
ES (β = 0.217, p < 0.001), SI (β = 0.479, p < 0.001), and PCS (β = 0.103, p < 0.05) were
significant determinants of TMS. TMS (β = 0.970, p < 0.001) was a significant antecedent of EUI.
Regarding explanatory power, Model B explained 92.8% of the variance in TMS and 75.7% of
the variance in behavioral intention to adopt cloud services, indicating that Model B has effective
explanatory ability for the implicit dependent variable (EUI).
Model C
Fit statistics showed that all goodness-of-fit indices exceeded their common acceptance levels,
suggesting that Model C exhibits a good fit to the data (χ2 /d.f. = 1.521; GFI = 0.907; RMSEA = 0.048;
AGFI = 0.872; NFI = 0.950; CFI = 0.982). Regarding path coefficient significance, only two significant
and positive direct impacts were observed for ES (β = 0.230, p < 0.001) and TMS (β = 0.514, p < 0.001)
on EUI, supporting the hypothesized causal relationships for the models. However, the direct impact
of PISA on behavioral intention was negative and nonsignificant, and the effects of SC, SI, and PCS on
behavioral intention were positive, but nonsignificant. Model C explained 72.7% of the variance in
behavioral intention to adopt cloud services, indicating that Model C has effective explanatory ability
for the implicit dependent variable (EUI).
Model D
The results for the measurement model indicate that Model D’s fit is acceptable: χ2 /d.f. = 1.603,
GFI = 0.909, RMSEA = 0.052, AGFI = 0.874, NFI = 0.950, and CFI = 0.980. All hypothetical paths except
PISA → EUI and SC → EUI (positive but nonsignificant) were significantly positive, supporting the
hypothesized causal relationships for the models. Accordingly, ES (β = 0.313, p < 0.001), SI (β = 0.365,
p < 0.01), and PCS (β = 0.164, p < 0.01) were significant determinants of EUI. Regarding explanatory
power, Model D explained 69.4% of the variance in behavioral intention to adopt cloud services,
showing that Model D also has effective explanatory ability for the implicit dependent variable (EUI).
Various fit measures in Table 7 indicate that all four RCMs have a good fit to the data.
This suggests that all four RCMs successfully apply to the behavioral intention of organizations
to adopt cloud services.
4.3. Comparison of the Research Competing Models
Following the satisfactory results of the model evaluations, this study conducted a two-stage
comparison procedure (nested and non-nested models) to identify the superior model among the
four RCMs.
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4.3.1. First Stage: Nested Model Comparison between Model A and Model B
In this study, because Model A and Model B are classified as having nested structures, a chi-square
difference test was employed for comparing them to determine if one of the structures performed
more effectively than the other [84,86].
In Table 7, the goodness-of-fit indices indicate no significant difference between
Model A and Model B. Moreover, the chi-square difference between the two models was
−8.019 (∆χ2 = 201.019–209.038), lower than the critical value of 3.8 for two degrees of freedom,
revealing that the restricted model (Model A) is not significantly different from the freely estimated
model (Model B). That is, when the two nonsignificant direct hypothetical paths are excluded
(SI → EUI and PCS → EUI), the structure of Model B is identical to that of Model A, even though the
explanatory power of Model B (TMS R2 = 0.928, EUI R2 = 0.757) is slightly superior to that of Model
A (TMS R2 = 0.924, EUI R2 = 0.748). Therefore, Model A is considered the best-fitting RCM in the
first-stage tests.
4.3.2. Second Stage: Non-Nested Model Comparison among Model A, Model C, and Model D
According to the results of the first stage, this study conducted a non-nested model comparison
among Model A and two parsimonious models, Model C and Model D. For this type of model
comparison, the most common statistical test is χ2 /d.f. analysis [92]. As shown in Table 7, various fit
measures indicate that all three RCMs have a good fit to the data, and overall, Model A has a better fit
than those of both Model C and Model D.
Regarding parsimony fit measures, for Model A, the AIC was 318.019, the BIC was 502.966, and
the ECVI was 1.407; for Model C, the AIC was 381.536, the BIC was 597.308, and the ECVI was 1.608.
The values for Model D were AIC = 325.598, BIC = 507.120, and ECVI = 1.441. Because lower values
of these criteria indicate a better fit of the model [85,87], these results indicate a preference for Model
A over both Model C and Model D. Finally, the results indicate that all three RCMs provide high
explanatory power for predicting the behavioral intention of organizations to adopt cloud services.
Model A provides somewhat greater explanatory power (EUI R2 = 0.748) relative to both Model C
(EUI R2 = 0.727) and Model D (EUI R2 = 0.694). Hence, Model A is superior to both Model C and
Model D.
In short, the results suggest that of the four RCMs, Model A is superior to Model B, Model C,
and Model D, meaning that Model A is the best-fitting model for explaining the behavioral intention
of organizations to adopt cloud services.
5. Discussion and Implications
This study developed a hybrid technology acceptance model by combining the DOI theory
and the TOE framework to explore the factors affecting organizations’ intention of using cloud
services. To promote cloud service adoption, determining the factors and their causal relationships
that affect enterprise acceptance of cloud services is crucial. For Model A, the empirical results
confirmed that all six constructs (PISA, SC, ES, SI, PCS, and TMS) are significant positive factors
in the decision to adopt cloud services directly or indirectly. The results also showed that TMS
was a mediating variable and played a major role in clarifying the causal relationships among the
constructs. Among the determinants, TMS was the most influential factor affecting EUI (0.865),
followed by SI (0.396; 0.458 × 0.865) and ES (0.186; 0.215 × 0.865) through TMS. This implies that firms
with enhanced TMS have stronger intention to adopt cloud services. This result is also consistent with
finding [6,65] suggesting that TMS has a significant positive effect on cloud service adoption, implying
that substantial TMS is one of the most crucial factors for enterprise adoption of cloud services. TMS is
crucial in cloud service adoption because it strongly influences organizations’ resource allocation,
service integration, and process reengineering [13]. Furthermore, SI is the most crucial factor affecting
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TMS, a result that is consistent with Ajzen [47] and Mathieson [39], where SI was recognized as the
perceived social pressure affecting top managers’ decisions to adopt a technology.
This research contributes to the extant literature by clearly describing how the best-fitting model
could be achieved, improves the understanding of firms regarding the direct and indirect effects of the
antecedents that influence the adoption of cloud services, and also presents several key findings and
implications regarding the organizations’ determinants of cloud service adoption. The findings
can offer valuable insights for practitioners, including managers and decision-makers, who are
responsible for assisting firms with adopting cloud services. Additionally, the findings could facilitate
gauging the direct and indirect effects of the antecedents and making informed cloud-adoption
decisions. Service providers should concentrate on these major antecedents to increase customer
willingness to use cloud services, collaborate with customers to enhance the compatibility with
their businesses, and differentiate themselves from their competitors to increase customer loyalty.
For example, to raise customers’ TMS, service providers should target not only IT staff but also top-level
managers because these managers are often responsible for deciding which new technology to adopt.
To increase customers’ SI, service providers should demonstrate successful customer application of
cloud services and the benefits of adopting these services, thereby leading to competitive pressure
and the observability necessary for diffusion. Moreover, service providers could offer organizations
the opportunity to try cloud services before committing to them to increase organizations’ PISA and
PCS regarding cloud services as well as evaluate the SC and complexity of their existing systems.
Furthermore, service providers could offer training to facilitate the adjustment of managers and
employees within an organization to new practices, processes, and governance structures related to
cloud services, thus enhancing the overall ES of the company.
6. Conclusions
In the present study, a model development strategy and comparison among the four RCMs were
conducted for explaining the behavioral intention of organizations to adopt cloud services. Overall,
the findings of this study provide guidelines for model comparison and selection. First, regarding the
nested model comparison of Model A and Model B, Model A was considered the best-fitting RCM
in the first stage of the comparison according to the overall goodness-of-fit indices and chi-square
difference tests. In addition, Model A accounted for 74.8% of the variance in EUI, indicating that
Model A has effective explanatory ability. Second, regarding the non-nested model comparison among
Model A and two parsimonious models, Model C and Model D, Model A has a better overall fit than
those of Model C and Model D, not only according to the absolute and incremental fit measures but
also according to the parsimony criteria (AIC, BIC, and ECVI). Additionally, the results indicate that
Model A provides greater explanatory power (0.748) relative to Model C (0.727) and Model D (0.694).
Hence, Model A is superior to both Model C and Model D, and is the best-fitting model for explaining
the behavioral intention of organizations to adopt cloud services.
As in most empirical studies, care should be taken when generalizing the results; therefore, in this
study, three limitations and future research suggestions should be recognized. First, the purpose of this
study was to explore and discuss a comparison of RCMs; however, some potentially critical constructs
such as firm size and relative advantage (see Table 1) were not considered in the RCMs. That is,
other antecedents could yield different results, and the results may not indicate that the presented
best-fitting model is an optimal research model. Future research could further refine the analytical
model to enhance the understanding of the adoption of innovative technology to acquire the best-fitting
model. Second, this study introduced a model development strategy and identified the best-fitting
model as well as the critical determinants of cloud service adoption from the organizational perspective.
Future research could further apply these factors and related results to another practical investigation,
such as the optimal potential organizational customers of cloud services. Third, the cloud services in
this study referred to a general Internet-based computing service, rather than to a particular type of
service (e.g., SaaS, PaaS, IaaS, or open source clouds), or a specific IS, IT, or ICT service, even though
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EUI may vary among cloud services. This limits the generalizability of this study to certain types
of cloud services. Future researchers should focus on a specific or classification service to examine
practical findings. Finally, this study may be restricted by its use of data from organizations in Taiwan,
which implies that the study reflects only the cloud service perceptions in that country. The results thus
may not be generalizable to businesses in other industries and nations, even though the cloud services
may be argued to have no boundaries. Future studies could examine this issue in various industries
and countries, as well as perform cross-country comparisons to provide a more global insight.
Author Contributions: All authors contributed equally to this work.
Conflicts of Interest: The authors declare no conflicts of interest.

References
1.
2.
3.
4.

5.
6.
7.
8.
9.
10.
11.
12.
13.
14.
15.
16.
17.
18.
19.
20.
21.

Brown, E. Final Version of NIST Cloud Computing Definition Published. Available online: http://www.nist.
gov/itl/csd/cloud-102511.cfm (accessed on 5 May 2017).
Lin, A.; Chen, N.C. Cloud computing as an innovation: Perception, attitude, and adoption. Int. J. Inf. Manag.
2012, 32, 533–540. [CrossRef]
Arpaci, I.; Kilicer, K.; Bardakci, S. Effects of Security and Privacy Concerns on Educational Use of Cloud
Services. Comput. Hum. Behav. 2015, 45, 93–98. [CrossRef]
Forbes. Roundup of Cloud Computing Forecasts. Available online: https://www.forbes.com/sites/
louiscolumbus/2017/04/29/roundup-of-cloud-computing-forecasts-2017/#1a33506931e8 (accessed on
28 February 2018).
Market Research Media, Government Cloud Computing Markets to Thrive in 2018–2023. Available online:
https://www.marketresearchmedia.com/?p=863 (accessed on 14 June 2017).
Low, C.; Chen, Y.; Wu, M. Understanding the determinants of cloud computing adoption. Ind. Manag.
Data Syst. 2011, 111, 1006–1023. [CrossRef]
Ajzen, I. From Intentions to Actions: A Theory of Planned Behavior; Springer: Berlin/Heidelberg, Germany, 1985.
Davis, F.D. A Technology Acceptance Model for Empirically Testing New End-User Information Systems:
Theory and Results. Ph.D. Thesis, Massachusetts Institute of Technology, Cambridge, MA, USA, 1985.
Tornatzky, L.; Fleischer, M. The Process of Technology Innovation; Lexington Books: New York, NY, USA, 1990.
Rogers, E.M. Diffusion of Innovations, 4th ed.; The Free Press: New York, NY, USA, 1995.
Venkatesh, V.; Morris, M.G.; Davis, G.B.; Davis, F.D. User acceptance of information technology: Toward
a unified view. MIS Q. 2003, 27, 425–478. [CrossRef]
Chong, A.Y.L.; Lin, B.; Ooi, K.B.; Raman, M. Factors affecting the adoption level of c-commerce: An empirical
study. J. Comput. Inf. Syst. 2009, 50, 13–22.
Oliveira, T.; Thomas, M.; Espadanal, M. Assessing the determinants of cloud computing adoption:
An analysis of the manufacturing and services sectors. Inf. Manag. 2014, 51, 497–510. [CrossRef]
Oliveira, T.; Martins, M.F. Firms Patterns of e-Business Adoption: Evidence for the European Union-27.
Electron. J. Inf. Syst. 2010, 13, 47–56.
Yang, H.; Tate, M. A descriptive literature review and classification of cloud computing research.
Commun. Assoc. Inf. Syst. 2012, 31, 35–60.
Martens, B.; Teuteberg, F. Decision-making in cloud computing environments: A cost and risk based
approach. Inf. Syst. Front. 2012, 14, 871–893. [CrossRef]
Wei, L.; Zhu, H.; Cao, Z.; Dong, X.; Jia, W.; Chen, Y.; Vasilakos, A.V. Security and privacy for storage and
computation in cloud computing. Inf. Sci. 2014, 258, 371–386. [CrossRef]
Almorsy, M.; Grundy, J.; Müller, I. An analysis of the cloud computing security problem. arXiv 2016,
arXiv:1609.01107.
Shaukat, K.; Hassan, M.U. Cloud Security through Encryption Techniques. Transylv. Rev. 2017, XXV,
4037–4042.
Abdollahzadegan, A.; Hussin, C.; Razak, A.; Moshfegh Gohary, M.; Amini, M. The organizational critical
success factors for adopting cloud computing in SMEs. J. Inf. Syst. Res. Innov. 2013, 4, 67–74.
Hsu, P.F.; Ray, S.; Li-Hsieh, Y.Y. Examining cloud computing adoption intention, pricing mechanism,
and deployment model. Int. J. Inf. Manag. 2014, 34, 474–488. [CrossRef]

Sustainability 2018, 10, 673

22.

23.
24.
25.
26.

27.
28.
29.
30.
31.
32.
33.

34.
35.
36.
37.
38.
39.
40.

41.
42.
43.
44.

45.

46.

18 of 20

Tim, A. Connectivity Made Simple How the Cloud Can Benefit Your SME. Available online: http://www.
telegraph.co.uk/connect/small-business/business-solutions/how-the-cloud-can-benefit-smes (accessed on
9 October 2017).
Rogers, E.M. Diffusion of Innovations; The Free Press: New York, NY, USA, 1962.
Ifinedo, P. An empirical analysis of factors influencing Internet/e-business technologies adoption by SMEs
in Canada. Int. J. Inf. Technol. Decis. Mak. 2011, 10, 731–766. [CrossRef]
Rogers, E.M. Diffusion of Innovations, 5th ed.; The Free Press: New York, NY, USA, 2003.
Jwaifell, M.; Gasaymeh, A.M. Using the Diffusion of Innovation Theory to Explain the Degree of English
Teachers’ Adoption of Interactive Whiteboards in the Modern Systems School in Jordan: A Case Study.
Contemp. Educ. Technol. 2013, 4, 138–149.
Gangwar, H.; Date, H.; Ramaswamy, R. Understanding determinants of cloud computing adoption using
an integrated TAM-TOE model. J. Enterp. Inf. Manag. 2015, 28, 107–130. [CrossRef]
Tashkandi, A.N.; Al-Jabri, I.M. Cloud computing adoption by higher education institutions in Saudi Arabia:
an exploratory study. Clust. Comput. 2015, 18, 1527–1537. [CrossRef]
Oliveira, T.; Martins, M.F. Literature Review of Information Technology Adoption Models at Firm Level.
Electron. J. Inf. Syst. 2011, 14, 10–121.
Stieninger, M.; Nedbal, D.; Wetzlinger, W.; Wagner, G.; Erskine, M.A. Impacts on the organizational adoption
of cloud computing: A reconceptualization of influencing factors. Procedia Technol. 2014, 16, 85–93. [CrossRef]
Sebora, T.C.; Theerapatvong, T.; Lee, S.M. Corporate entrepreneurship in the face of changing competition:
A case analysis of six Thai manufacturing firms. J. Organ. Chang. Manag. 2010, 23, 453–470. [CrossRef]
Zhu, K.; Dong, S.; Xu, S.X.; Kraemer, K.L. Innovation diffusion in global contexts: Determinants of
post-adoption digital transformation of European companies. Eur. J. Inf. Syst. 2006, 15, 601–616. [CrossRef]
Li, Y.H. An empirical investigation on the determinants of e-procurement adoption in Chinese manufacturing
enterprises. In Proceedings of the 15th Annual Conference, International Conference on Management Science
and Engineering (ICMSE), Long Beach, CA, USA, 10–12 September 2008; pp. 32–37.
Ramdani, B.; Kawalek, P.; Lorenzo, O. Predicting SMEs’ adoption of enterprise systems. J. Enterp. Inf. Manag.
2009, 22, 10–24. [CrossRef]
Wang, Y.M.; Wang, Y.S.; Yang, Y.F. Understanding the determinants of RFID adoption in the manufacturing
industry. Technol. Forecast. Soc. Chang. 2010, 77, 803–815. [CrossRef]
Ghobakhloo, M.; Arias-Aranda, D.; Benitez-Amado, J. Adoption of e-commerce applications in SMEs.
Ind. Manag. Data Syst. 2011, 111, 1238–1269. [CrossRef]
Rogers, E.M. Diffusion of Innovations, 3rd ed.; The Free Press: New York, NY, USA, 1983.
Tan, K.S.; Eze, U.C. An empirical study of internet-based ICT adoption among Malaysian SMEs.
Commun. IBIMA 2008, 1, 1–12.
Mathieson, K. Predicting user intentions: Comparing the technology acceptance model with the theory of
planned behavior. Inf. Syst. Res. 1991, 2, 173–191. [CrossRef]
Borgman, H.P.; Bahli, B.; Heier, H.; Schewski, F. Cloudrise: Exploring cloud computing adoption and
governance with the TOE framework. In Proceedings of the IEEE 46th Hawaii International Conference
System Sciences (HICSS), Wailea, Maui, HI, USA, 7–10 January 2013; pp. 4425–4435.
Shukla, A. What Is Entrepreneurship? 2017. Available online: http://www.paggu.com/entrepreneurship/
what-is-entrepreneurship (accessed on 12 October 2017).
BusinessDictionary. What Is Entrepreneurship Definition and Meaning. Available online: http://www.
businessdictionary.com/definition/entrepreneurship.html (accessed on 15 June 2017).
Ratten, V. Technological innovations in the m-commerce industry: A conceptual model of mobile banking
intentions. J. High Technol. Manag. Res. 2008, 18, 111–117. [CrossRef]
Subramanianls. Entrepreneurship and Cloud Computing. Available online: http://cloudbus.blogspot.
com/2011/05/entrepreneurship-and-cloud-computing.html#!/2011/05/entrepreneurship-and-cloudcomputing.html (accessed on 10 September 2017).
Chen, K.Y.; Chang, M.L. User acceptance of ‘near field communication’ mobile phone service:
An investigation based on the ‘unified theory of acceptance and use of technology’ model. Serv. Ind. J.
2013, 33, 609–623. [CrossRef]
Fisbein, M.; Ajzen, I. Belief, Attitude, Intention and Behavior: An Introduction to Theory and Research;
Addison-Wiley Publishing Company: Boston, MA, USA, 1975.

Sustainability 2018, 10, 673

47.
48.
49.
50.
51.
52.
53.

54.
55.
56.

57.
58.
59.
60.
61.

62.
63.
64.

65.
66.
67.
68.
69.
70.

71.

19 of 20

Ajzen, I. The theory of planned behavior. Organ. Behav. Hum. Decis. Process. 1991, 50, 179–211. [CrossRef]
Dillon, A.; Morris, M.G. User acceptance of new information technology: Theories and models. J. Am. Soc.
Inf. Sci. 1996, 31, 3–32.
Hartwick, J.; Barki, H. Explaining the role of user participation in information system use. Manag. Sci. 1994,
40, 440–465. [CrossRef]
Thompson, R.L.; Higgins, C.A.; Howell, J.M. Influence of experience on personal computer utilization:
Testing a conceptual model. J. Manag. Inf. Syst. 1994, 11, 167–187. [CrossRef]
Wikipedia. Information Security. Available online: http://en.wikipedia.org/wiki/Information_security
(accessed on 9 June 2017).
Devine, S.M. Dangers in the Cloud. 2013. Available online: http://dl.acm.org/citation.cfm?id=2304460
(accessed on 4 April 2017).
Brodkin, J. Gartner: Seven Cloud-Computing Security Risks. 2008. Available online: http://www.
infoworld.com/article/2652198/security/gartner--seven-cloud-computing-security-risks.html (accessed on
20 May 2017).
Subashini, S.; Kavitha, V. A survey on security issues in service delivery models of cloud computing. J. Netw.
Comput. Appl. 2011, 34, 1–11. [CrossRef]
Casaló, L.V.; Flavián, C.; Guinalíu, M. The generation of trust in the online services and product distribution:
the case of Spanish electronic commerce. J. Electron. Commer. Res. 2011, 12, 199–213.
Organisation for Economic Corporation and Development (OECD). Enhancing the Competitiveness of
SMEs in the Global Economy: Strategies and Policies. Available online: http://www.oecd.org/cfe/smes/
enhancingsmecompetitivenesstheoecdbolognaministerialconferencebologna14-15june2000.htm (accessed on
7 May 2017).
James, J. Sustainable Internet access for the rural poor? Elements of an emerging Indian mode. Futures 2003,
35, 461–472. [CrossRef]
Leavitt, N. Is cloud computing really ready for prime time? IEEE Comput. Soc. 2009, 42, 15–20. [CrossRef]
Marston, S.; Li, Z.; Bandyopadhyay, S.; Zhang, J.; Ghalsasi, A. Cloud computing—The business perspective.
Decis. Support Syst. 2011, 51, 176–189. [CrossRef]
Premkumar, G.; Roberts, M. Adoption of new information technologies in rural small businesses. Omega Int.
J. Manag. Sci. 1999, 27, 467–484. [CrossRef]
Buyya, R.; Yeo, C.S.; Venugopal, S.; Broberg, J.; Brandic, I. Cloud computing and emerging IT platforms:
Vision, hype, and reality for delivering computing as the 5th utility. Future Gener. Comput. Syst. 2009, 25,
599–616. [CrossRef]
Teo, T.S.; Srivastava, S.C.; Jiang, L. Trust and electronic government success: An empirical study. J. Manag.
Inf. Syst. 2008, 25, 99–132. [CrossRef]
Swink, M. Technological innovativeness as a moderator of new product design integration and top
management support. J. Prod. Innov. Manag. 2000, 17, 208–220. [CrossRef]
Ragu-Nathan, B.S.; Apigian, C.H.; Ragu-Nathan, T.S.; Tu, Q. A path analytic study of the effect of top
management support for information systems performance. Omega Int. J. Manag. Sci. 2004, 32, 459–471.
[CrossRef]
Kearns, G.S. The effect of top management support of SISP on strategic IS management: Insights from the
US electric power industry. Omega Int. J. Manag. Sci. 2006, 34, 236–253. [CrossRef]
Damanpour, F.; Schneider, M. Phases of the adoption of innovation in organizations: Effects of environment,
organization and top managers. Br. J. Manag. 2006, 17, 215–236. [CrossRef]
Pinheiro, A.B. How do managers control technology-intensive work? J. Technol. Manag. Innov. 2010, 5, 1–12.
[CrossRef]
Bollen, K.A. Structural Equations with Latent Variables; John Wiley and Sons, Inc.: New York, NY, USA, 1989.
Epstein, R. The principle of parsimony and some applications in psychology. J. Mind Behav. 1984, 5, 119–130.
Foster, I.; Zhao, Y.; Raicu, I.; Lu, S. Cloud computing and grid computing 360-degree compared.
In Proceedings of the Grid Computing Environments Workshop, Austin, TX, USA, 12–16 November 2008;
pp. 1–10.
Mathwick, C.; Malhotra, N.K.; Rigdon, E. The effect of dynamic retail experiences on experiential perceptions
of value: An Internet and catalog comparison. J. Retail. 2002, 78, 51–60. [CrossRef]

Sustainability 2018, 10, 673

72.
73.
74.
75.
76.

77.
78.

79.
80.
81.
82.
83.
84.
85.

86.
87.
88.
89.
90.
91.
92.

20 of 20

Meuter, M.L.; Bitner, M.J.; Ostrom, A.L.; Brown, S.W. Choosing among alternative service delivery modes:
An investigation of customer trial of self-service technologies. J. Mark. 2005, 69, 61–83. [CrossRef]
O’Cass, A.; Weerawardena, J. Examining the role of international entrepreneurship, innovation and
international market performance in SME internationalization. Eur. J. Mark. 2009, 43, 1325–1348. [CrossRef]
Gonzalez, G.C.; Sharma, P.N.; Galletta, D.F. The antecedents of the use of continuous auditing in the internal
auditing context. Int. J. Account. Inf. Syst. 2012, 13, 248–262. [CrossRef]
Dabholkar, P.A.; Bagozzi, R.P. An attitudinal model of technology-based self-service: Moderating effects of
consumer traits and situational factors. J. Acad. Mark. Sci. 2002, 30, 184–201. [CrossRef]
Podsakoff, P.M.; MacKenzie, S.B.; Lee, J.Y.; Podsakoff, N.P. Common method biases in behavioral research:
A critical review of the literature and recommended remedies. J. Appl. Psychol. 2003, 88, 879. [CrossRef]
[PubMed]
Verkasalo, H.; López-Nicolás, C.; Molina-Castillo, F.J.; Bouwman, H. Analysis of users and non-users of
smartphone applications. Telemat. Inf. 2010, 27, 242–255. [CrossRef]
Huang, S.Y.; Huang, Y.C.; Chang, W.H.; Chang, L.Y.; Kao, P.H. Exploring the Effects of Teacher Job Satisfaction
on Teaching Effectiveness: Using’Teaching Quality Assurance’ as the Mediator. Int. J. Mod. Educ. Forum
2013, 2, 17–30.
Huang, S.Y. Relevance of IT Integration into Teaching to Learning Satisfaction and Learning Effectiveness.
World J. Educ. 2014, 4. [CrossRef]
Wright, S. The method of path coefficients. Ann. Math. Stat. 1934, 5, 161–215. [CrossRef]
Schreiber, J.B.; Nora, A.; Stage, F.K.; Barlow, E.A.; King, J. Reporting Structural Equation Modeling and
Confirmatory Factor Analysis Results: A Review. J. Educ. Res. 2006, 99, 323–338. [CrossRef]
Kyriakidou, V.; Michalakelis, C.; Sphicopoulos, T. Assessment of information and communications
technology maturity level. Telecommun. Policy 2013, 37, 48–62. [CrossRef]
Newsom. Nested Models, Model Modifications, and Correlated Errors. Available online: http://web.pdx.
edu/~newsomj/semclass/ho_nested.pdf (accessed on 7 July 2017).
Being. Non-Nested SEM Model Comparison. Available online: http://zencaroline.blogspot.tw/2007/08/
non-nested-sem-model.html (accessed on 26 July 2017).
Werne, C.; Schermelleh-Enge, K. Deciding between Competing Models-Chi-Square Difference Tests.
Available online: http://www.psychologie.uzh.ch/dam/jcr:ffffffff-b371-2797-0000-00000fda8f29/chisquare_
diff_en.pdf (accessed on 25 June 2017).
Merkle, E.C.; You, D.; Preacher, K.J. Testing Nonnested Structural Equation Models. Available online:
http://arxiv.org/pdf/1402.6720.pdf (accessed on 8 February 2017).
Bagozzi, R.P.; Yi, Y. On the evaluation of structural equation models. J. Acad. Mark. Sci. 1988, 16, 74–94.
[CrossRef]
Hair, J.F.; Black, W.C.; Babin, B.J.; Anderson, R.E. Multivariate Data Analysis, 7th ed.; Prentice Hall:
Upper Saddle River, NJ, USA, 2010.
Fornell, C.; Larcker, D.F. Evaluating structural equation models with unobservable variables and
measurement error. J. Mark. Res. 1981, 18, 39–50. [CrossRef]
Bagozzi, R.P.; Phillips, L.W. Representing and testing organizational theories: A holistic construal. Adm. Sci. Q.
1982, 27, 459–489. [CrossRef]
CHIN, W.W. The partial least squares approach to structural equation modeling. Mod. Methods Bus. Res.
1988, 295, 295–336.
Rust, R.T.; Lee, C.; Valente, E. Comparing covariance structure models: A general methodology. Int. J.
Res. Mark. 1995, 12, 279–291. [CrossRef]
© 2018 by the authors. Licensee MDPI, Basel, Switzerland. This article is an open access
article distributed under the terms and conditions of the Creative Commons Attribution
(CC BY) license (http://creativecommons.org/licenses/by/4.0/).

