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Abstract: Although user innovation has been regarded as an important source of firms’ competitive
advantage, the internal processes and mechanisms involved in the relationship between firms’
user innovation activities and market performance are seldom studied. By applying moderated
mediation analyses, we examine (1) whether firms’ user innovation activities have a positive impact
on market performance and (2) how and under what conditions user innovation activities can have
a positive impact on a firm’s market performance. The findings on a sample of Korean manufacturing
firms indicate that user innovation activities significantly increase firms’ innovation performance,
which consequently leads to superior market performance (confirming the mediation effect of
innovation performance). Additionally, we observe the positive mediation effect of innovation
performance only in firms with higher levels of absorptive capacity (confirming the moderated
mediation effect of absorptive capacity). Further analysis confirms that the positive interaction effects
between user innovation activities and absorptive capacity on market performance through innovation
performance were more pronounced for firms with higher Chief Executive Officer (CEO) shareholding
levels (confirming the moderated mediation effect of CEO’s shareholding). Our findings provide
theoretical and practical implications on the successful implementation of user innovation strategies.
Keywords: user innovation; absorptive capacity; CEO’s shareholding; innovation performance;
market performance

1. Introduction
Korean firms previously grew using fast-follower strategies that imitated the innovation activities
of first movers. However, the shortening of the product life cycle and diversification of consumer
values due to rapid technological advancement limited growth and development through fast-follower
strategies. Many firms began focusing on open innovation activities to strengthen competitiveness
and improve performance [1,2]. In particular, many Korean firms focused on user innovation based
on cooperative relations with consumers [3]. Innovation activities that incorporate user participation
are beneficial to understanding the needs of consumers, developing new products and services,
and improving performance by reducing the time and cost required for the innovation process [1,4–6].
However, prior studies that have analyzed the relationship between user innovation activities and firm
performance have reported inconsistent findings. Some studies have suggested that user innovation
activities have a positive impact on firm performance [6–9], while others present an insignificant [10] or
negative impact [11–13]. These conflicting findings from prior studies could be explained by another
factor that mediates the relationship between user innovation activities and market performance.
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Therefore, the first goal of this study is to analyze the mediation effect of innovation performance
between user innovation activities and market performance among Korean manufacturing firms.
In order for user innovation activities to succeed, firms require more than mere access to
consumers [2,3,11–13]. Firm’s absorptive capacity determines the extent to which externally acquired
knowledge is converted into new products or services from which a firm can reap financial
benefits [14–16]. As the knowledge and information provided by consumers have high levels
of tacitness and stickiness, firms need absorptive capacity to effectively acquire and utilize this
information and knowledge for innovation [11–15,17–20]. Absorptive capacity is the capacity
required in the processes of receiving, converting, and utilizing externally acquired information
into the organization to improve performance [14–16]. It is required to identify and secure a source
of the necessary external information and enables firms to use this information by transferring it to
the internal knowledge base. However, there is little research into the impact of a firm’s absorptive
capacity on improving performance by utilizing the knowledge and information acquired from
consumers. Therefore, the second goal of this study is to analyze how absorptive capacity affects
the relationship between user innovation activities and firms’ performance.
A CEO’s risk-taking tendency and short-to-long term characteristics in strategic choices, which
may differ depending on their shareholding of the firm, can influence the firm’s innovation
strategy and the level of absorptive capacity [21,22]. The degree of absorptive capability, such
as a firm’s Research and Development (R&D) investment, can vary depending on its governance
structure (ownership structure) [23–26]. Thus, the influence of user innovation activities on market
performance may vary depending on the CEO’s shareholding and the firm’s level of absorptive
capacity. However, previous studies have overlooked the role of CEO’s shareholding, which can have
a significant impact on the relationship between absorptive capacity and innovation performance. It is
an interesting and important research question because Korean manufacturing firms are characterized
by higher CEO shareholding levels compared to Western firms. Therefore, the third goal of this study
is to comprehensively analyze the impact of the relationship between user innovation activities and
internal mechanisms, which may vary depending on the level of absorptive capacity and the CEO’s
shareholdings, on the firm’s innovation and market performance.
In this study, we address these gaps in the existing literature by applying open innovation,
firms’ absorptive capabilities, and governance structure perspectives from an integrated perspective.
We deal with three critical issues (1) whether, (2) how, and (3) under which conditions user
innovation activities have a positive impact on the market performance of Korean manufacturing firms.
By extending our proposed mediation model, we examine how the effect of user innovation
activities on market performance through innovation performance varies depending on the firm’s
absorptive capacity and level of CEO’s shareholding in a unified moderated moderated
mediation model.
This study provides practical insights for the effective use of corporate governance and firms’
internal and external resources to improve innovation and market performance among Korean
manufacturing firms in a rapidly changing business environment. In addition, this study contributes
to academic development in the areas of innovation strategies and corporate governance by presenting
and verifying a comprehensive and interdisciplinary research model of the key factors at the individual
and corporate levels that affect a firm’s strategies, innovation, and market performance.
2. Theoretical Background and Previous Research
2.1. Open Innovation and User Innovation Activities
Open innovation secures a source of innovation by extending the scope of a firm’s activity and
by combining internal and external knowledge. Therefore, it can increase the speed of development
and the commercialization of ideas to improve performance in terms of quality enhancements
and market share expansion [9,27,28]. Open innovation activities can be divided into two types:
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“outside-in” and “inside-out”. Firms implement the inside-out type by providing its technology to
other firms through sales or licensing, or by making the platform available to the public. On the other
hand, firms implement the outside-in type innovation activities by obtaining an external source of
innovation through cooperation with third parties in combination with their internal capacity [27,29].
Outside-in innovation activities provide opportunities for market development along with product
and technological advancements [30].
The types of open innovation can also be divided into subcategories according to the position of
the cooperation partner within the supply chain, such as suppliers, competitors, and consumers [7].
User innovation activities refer to cooperation with consumers, who are positioned in the last stage
of the value chain. They suggest various new ways for users to address the problems they have
experienced in using products or services. Such activities can have a positive impact on innovation
performance, such as new product development, by increasing the likelihood of commercializing
ideas [5,29]. Therefore, firms have recently changed their R&D and innovation strategies with a focus
on user involvement [3,7,30,31].
Many studies have emphasized the role and importance of users as a source of information
and knowledge for innovation [3,4,18,32–34]. This is because consumers, as final users of products
and/or services, actively provide the knowledge and ideas necessary for innovation based on their
increased level of education and ability to acquire information [3,5,8,18,32]. Unlike competitors or
suppliers, they are not likely to take opportunistic actions, leading to the improvement of a firm’s
market performance [4,35]. Hence, industry sectors such as information technology, medical care,
sports goods, clothing, and toys are using user innovation activities [5,7,32]. However, prior studies
have argued that the effect of user innovation activities on a firm’s performance may differ according
to the innate nature of user ideas and knowledge as a public good, the gap between the consumer
and firm’s interests, and differences in each firm’s capability to acquire and use the information and
knowledge users provide [3,11,29,31].
2.2. Absorptive Capacity
Knowledge and information acquired from users through open innovation activities are
broader and more diverse than those acquired from competitors or suppliers who have similar
industry knowledge or information systems. Moreover, they present high stickiness and tacitness
because this information has an unsystematic pattern that is difficult to record and exists only
in the heads of users. Thus, it may be difficult to utilize interactive communication with
consumers [2,18,29]. To accurately understand and use knowledge and information acquired through
user innovation activities, it is important for the organization to establish and utilize its absorptive
capacity [4,19]. In general, absorptive capacity refers to the capacity to accept external knowledge
and information into an organization and to convert and utilize such knowledge in a manner
suitable to the organization [14–16]. Hence, absorptive capacity for user innovation activities is
an important element required to understand consumers and markets and to develop a wider range
of knowledge needed for commercialization and distribution. [6,17,18,20]. From this perspective,
absorptive capacity should be considered an essential factor for adapting to environment changes and
gaining competitiveness [28,33].
Many research findings show that the level of absorptive capacity has a significant influence on
a firm’s innovation activities and performance [16,34–38]. Studies on Western firms have suggested
that absorptive capacity positively influences a firm’s innovation performance, including new product
development [17,33,36]. In addition, some studies on Korean firms have suggested that absorptive
capacity increases patent registrations and improves financial performance [2,24,34,37,38]. Other studies
have reported that firms’ performance may decline when their absorptive capacity rises above
a certain level in technical cooperation with a partner firm [39]. Thus, they argue that absorptive
capacity has an inverted U-shaped relationship with innovation performance [28,38,40]. Some studies
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have suggested no statistically significant relationship between a firm’s absorptive capacity and
performance [41].
2.3. CEO’s Shareholding
Firms can disperse risks and facilitate capital supply through the separation of ownership and
management. However, these factors can create an agency problem in which managers, as agents,
place their self-interests ahead of the interests of shareholders. According to agency theory, in a firm
with separate ownership and management, the manager is more likely to commit a moral hazard that
prioritizes their job security or compensation over shareholders’ interests. Therefore, firms should
establish and utilize corporate governance mechanisms to address the agency problem and protect
shareholders’ wealth [26,42–44].
Corporate governance mechanisms include the board of directors, audit committee, general
shareholders’ meeting, and CEO’s shareholding [26,44,45]. The “convergence of interest hypothesis”
of agency theory argues that the interests of the CEO can be aligned with those of shareholders
by increasing the CEO’s shareholding. In general, CEOs as agents are under pressure to achieve
high performance within their tenures, so it is easy to focus on improving short-term financial
performance [45]. Therefore, the convergence of interest hypothesis argues that stock options should
be provided as compensation to CEOs to increase their shareholding [21,26,42,46]. It is necessary to
align the CEO’s interests with those of shareholders to provide motivation for innovation activities,
strengthen long-term competitiveness, and improve the firm’s market value [42–44].
On the other hand, the “managerial entrenchment hypothesis” claims that under high shareholding,
CEOs can strengthen their management rights and power within the firm, making it difficult to control
and monitor their behaviors through corporate governance mechanisms. Therefore, the hypothesis
warns that it may become difficult to control the tendency of CEOs to settle for reality and pursue
self-interest [26,47]. In this regard, some studies have argued that as a CEO’s shareholding increases,
opportunistic decision-making, such as excessive dividend payments or internal transactions between
affiliates, may occur [45]. The firm’s value may decrease due to the increase in agency costs [26].
Considering the conflicting argument of these two hypotheses and the results of previous
studies, we can assume that the CEO’s shareholding, one of the characteristics of a firm’s ownership
structure, can have a significant impact on the firm’s strategic decision making and performance.
However, since the direction and degree of the impact may vary depending on the situation, verification
based on empirical analysis is necessary.
3. Research Hypotheses
3.1. Relationship between User Innovation Activities and Market Performance
In a business environment with increased uncertainty, innovation activities that effectively
utilize various types of internal and external knowledge and information are essential elements for
the survival and growth of firms [9,34]. In particular, as active information exchange reinforces
the “knowledge spillover” effect, firms focus on open innovation activities using external knowledge
and information, rather than closed innovation activities based on the development and utilization of
internal capacity [4,27].
The development of IT and improved levels of education among consumers are creating
opportunities to encourage user innovation, a collaborative way to create value based on customer
participation [3–5]. The firm can implement improvement activities for internal processes that
help create a competitive advantage through interactive communication and feedback from users.
Further, by establishing various networks with users, firms can quickly recognize and reflect market
changes to enhance the value creation effect of products and services internally [5–29,35] while
improving legitimacy and awareness of the innovation activities externally [3,31]. Hence, the firm’s
user innovation activities enable rapid market access and information acquisition. It improves market
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performance through the objective evaluation of the ability to improve its capabilities and operational
efficiency [7,8,35,48].
Therefore, many Korean firms have recently started to focus on user innovation activities that
utilize the information and knowledge provided by final consumers as sources of innovation to
improve competitiveness and market performance. This is because of the high level of IT infrastructure
in the Korean market and users’ ability to use the information provided by the infrastructure to
build and apply the two-way communication system necessary in the cooperation process [3,5,35].
Two-way communication with customers enables Korean firms to quickly acquire useful information
and knowledge from users and reflect and utilize it in its various operation methods such as
manufacturing, marketing, services, and distribution, as well as new product development [31,34].
Hence, we establish the following hypothesis on the relationship between user innovation activities
and a firm’s market performance.
Hypothesis 1 (H1). User innovation activities positively influence a firm’s market performance.
3.2. Relationship between User Innovation Activities and Innovation Performance
The increasing uncertainty of business environments and shortening product life
cycles [6,9,27,49–51] further emphasize the importance of user innovation activities reflecting
the consumer’s desire as a product user in innovation processes (e.g., eliminating errors that may occur
in the commercialization process and improving the speed of new product development). According
to prior studies targeting Korean and non-Korean firms, user innovation activities have a positive effect
on technology development and product innovation in general manufacturing and knowledge-based
industries [4,7,28,31,38]. In particular, prior studies have reported that small- and medium-sized firms
lacking internal resources strengthen open innovation activities in cooperation with various external
stakeholders to acquire special capacity and create innovation performance [49].
The user involvement in innovation provides creative ideas for the development of new products
and improves the quality of existing products and services [30,35,51]. It can help reduce the risks, time,
and costs that may occur during the innovation process [3,4]. Moreover, unlike when cooperating with
competitors or suppliers, users are less likely to pursue self-interested and opportunistic behaviors
when cooperating with firms [4,29,49]. Thus, we establish the following hypothesis on the relationship
between user innovation activities and the firm’s innovation performance.
Hypothesis 2 (H2). User innovation activities positively influence a firm’s innovation performance.
3.3. Mediating Effect of Innovation Performance
Innovation is an essential element of a firm’s survival. Firms that fail to develop new products
or technologies that provide sufficient value to the market in an environment with rapidly changing
technology and user demands will fall behind their competitors and be forced to leave the market [9,51].
Thus, firms should be able to reinforce innovation that can provide higher added value to users to
secure their market positions and obtain high profits [3,5]. Several empirical studies have shown
that new technologies or products derived from firms’ innovation performance can enhance their
market competitiveness and increase their sales and market share [6,37,49,52]. Users can provide
problem-solving ideas or methods for existing products, thereby helping the firm offer differentiated
new products that do not exist in the current market. New products can create a large demand based
on the high market orientation [49,53]. Accordingly, we set the following hypothesis on the relationship
between innovation performance and market performance.
Hypothesis 3 (H3). A firm’s innovation performance positively influences a firm’s market performance.
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In a business environment with shorter product life cycles and increased uncertainty,
firms should improve user- and market-oriented innovation activities to increase their competitiveness.
User innovation activities using ideas or information provided by the consumers of products
and services offer useful knowledge and information [5,12]. Firms can use such knowledge and
information to improve innovation performance, such as through new technology and product
development [6,35,54]. In turn, firms’ innovation performance can improve their market performance
through increased consumer satisfaction and brand awareness [2,34,55]. Consequently, we establish
the following hypothesis on the mediating effect of innovation performance on the relationship between
user innovation activity and market performance.
Hypothesis 4 (H4). The positive effect of user innovation activities on market performance is mediated by
innovation performance.
3.4. Moderated Mediating Effects of Absorptive Capacity
Absorptive capacity relates to the method of recognizing external information and the structure
and path of collecting a network [17,28,36]. Thus, the influence of externally acquired information and
knowledge on a firm’s internal process and performance may vary depending on its absorptive
capacity [2,17,38]. In particular, the ideas and information provided by consumers possess
the characteristics of public goods and are easy to obtain in the market. On the other hand, transferring
and utilizing them inside a firm may be difficult because of high tacitness and stickiness [4,5,29].
Therefore, no matter how well a firm obtains problem-solving methods or new product development
ideas from users, the lack of ability to absorb and develop them in combination with internal knowledge
will make it very difficult to commercialize users’ ideas or knowledge as real products [16,36].
Since absorptive capacity can reduce costs and increase the possibility of commercializing ideas
during the transfer of information and knowledge between other information subjects [31], it is very
important to internalize and effectively utilize information obtained from users [14,38,56]. The firms
with high absorptive capacity can effectively improve innovation performance (e.g., new product
development) because they can actively internalize and utilize the knowledge and information acquired
from users [14,18,34,57].
The higher the absorptive level, the less time and error that occurs in the course of users’ knowledge
transfer and interaction, and the greater the utility of knowledge and information acquired from
users [4,19,34]. This will lead to the creation of innovative products that accurately reflect the needs
of users, thereby providing higher added value compared to competitors and generating increased
sales [5,9,17,31,58]. We can thus infer that the firm’s absorptive capacity can help it acquire useful ideas
and information required in constantly changing markets faster than competitors, strengthen R&D
activities through efficient internal transfer, and improve innovation performance in areas such as new
product development, possibly leading to an increase in their sales and market share. Therefore, we set
the following hypothesis on the two-way interaction effect of absorptive capacity and user innovation
activities on market performance, mediated by innovation performance.
Hypothesis 5 (H5). The positive impact of user innovation activity on market performance through innovation
performance will be strengthened as the firm’s absorptive capacity increases.
3.5. Moderated Mediating Effects of the Interaction between CEO’s Shareholding and Absorptive Capacity
From a corporate governance perspective, CEO shareholding is an internal governance
mechanism that can have a significant impact on firms’ strategic decision making and performance.
An increase in shareholding can incentivize the CEO to strengthen the firm’s long-term innovation
activities [23,25,26,45]. Further, by making strategic decisions with high discretion, it can strengthen
CEOs’ motivation to use absorptive capacity more actively, along with information on problem-solving
methods and consumer preference changes gained by user innovation activities [21,46].
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On the other hand, low or absent shareholding can make the CEO more inclined to avoid
uncertainty than to increase profits through innovative activities, which may weaken the CEO’s
motivation to apply user innovation activities and absorptive capabilities effectively [26,42]. This may
become a factor that weakens the firm’s innovation performance and market performance [28].
Thus, we establish the following hypothesis on the conditional effect of the three-way interaction
of user innovation activities, absorptive capacity, and CEO’s shareholding on market performance
through innovation performance as a mediator.
Hypothesis 6 (H6). The moderated mediating effect of absorptive capacity (hypothesis 5) will strengthen as
the CEO’s shareholding increases.
Figure 1 presents the research model of the relationships between the variables proposed
in the hypotheses.

Figure 1. Research model.

4. Research Method
4.1. Sample Selection and Data Collection
The initial sample included manufacturing firms who responded to the innovation activity
questionnaire in the 2014 Korea firm innovation survey [59]. We obtained the data on the innovation
activities and performance of the sample firms from the survey responses. The Korean firm innovation
survey, which investigates the innovation activities of firms in the manufacturing and services
sectors according to the Oslo Manual presented by the Organisation for Economic Co-operation and
Development (OECD) in 1998, was designated as a set of nationally approved statistics to ensure its
objectivity and accuracy. The 2014 survey included investigative data of domestic firms that performed
innovation activities between 2011 and 2013.
We selected the final sample for the empirical analysis considering the following factors. Only firms
in the manufacturing sector were selected to control the potential variation caused by different industry
characteristics. Among them, we selected 445 firms who responded to the questionnaire related to
user innovation activities. Finally, after excluding firms that omitted R&D cost data, we had a final
sample of 169 firms whose ownership structure and shareholding data for corporate governance
were available obtain to the Data Analysis, Retrieval, and Transfer System (DART) of the Financial
Supervisory Service of the Republic of Korea.
The final sample included manufacturing firms in a total of 10 industrial sectors when classified
on the basis of 3 digit industrial classification code. Specifically, it includes the firms in the food sector
(4.7%), fabricated products sector (8.3%), basic chemical and pharmaceutical sector (16%), non-metal
manufacturing sector (5.9%), primary steel and metal processing sector (8.9%), semiconductor and
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electronics sector (13.6%), computer, communications equipment, and peripherals sector (7.7%),
motor and control devices sector (7.7%), general and special purpose machinery sector (13%),
and automobile and ship manufacturing sector (14.2%). Since there was no significant difference
in the firm size and performance between the included and excluded sample firms, we assumed that
the potential problems with the generalizability of the research findings due to biased sampling are
very low.
4.2. Measurement of Variables
4.2.1. Dependent Variables
Market performance, a dependent variable of the study, must be measured as the extent of
the direct impact of innovation activities on changes in the market demand [2,5,16,36,48,60,61].
Consequently, we measured market performance in this study using firms’ responses to three items
in the 2014 Korean firm innovation survey (market share, product diversity, and product quality
improvement), which were investigated to understand the impact of firm innovation activities on
market performance. We conducted factor analysis to verify the reliability and validity of the responses.
The Kaiser–Meyer–Olkin test result is 0.741 (effective when deriving 0.7 or higher), while the Cronbach’s
alpha value is 0.839 [62], signaling the high internal reliability of each questionnaire. As the response to
each item was measured on a 4-point Likert scale from 0 (low impact) to 3 (high impact), we calculated
the market performance variable as a continuous variable (minimum value of 0 to maximum value of
9) obtained by summing the answers for each question of market share, product diversity, and product
quality improvement [35,56,63].
4.2.2. Independent Variables and Moderating Variable
Independent Variable
According to previous studies, the role of user innovation activities as a source of innovation
and its impact on performance can vary depending on the extent of user participation [12,18,29,54].
Consequently, we measured user innovation activities as an independent variable as the extent and
degree of user involvement in the firm’s innovation process. Specifically, we assigned a value of “1”
to those who answered “yes” to questionnaire items such as “the consumer was directly involved
in innovation activities and the development processes”, “consumers partially improved existing
products developed by the firm,” and “the firm further developed a product initially developed
by consumers”. Otherwise, we assigned a value of “0” for those who answered “no”. We then
calculated the total score by summing each user innovation activity (a continuous variable from 0 to
3 points) [6,18,34,54,64].
Moderating Variables
Absorptive capacity: R&D investment cost includes the cost for network construction and
commercialization to capture the external knowledge required for innovation and transfers of
information to the organization [14,57,58]. Moreover, since firms invest in R&D within the range
in which it can utilize its absorptive capacity, we can measure the level of absorptive capacity affecting
innovation performance by R&D investment cost [2,14,39,57]. In line with suggestions in prior
studies, we measured absorptive capacity, a moderating variable, as the logarithmic value of the R&D
investment cost per person (R&D investment cost/total number of people) [34,36].
CEO’s shareholding: We measured CEO’s shareholding by investigating the status of the ownership
structure disclosed in the firms’ annual reports. In particular, we measured the share held by the CEO
rather than the top management team to analyze the impact of the CEO’s incentives and motivation on
strategic decision making [21,47,65].
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4.2.3. Mediating Variable: Innovation Performance
We can measure innovation performance by evaluating whether a product developed by a firm
through user innovation activities is new or has differentiated functions compared to the existing
products offered by the firm or a competitor [4,6,12,34]. Since patent-related indicators are easy to
measure as the primary outcome of innovation activities, they have been widely used as an innovation
performance variable [4,5]. We followed the same approach as in prior studies and calculated
the number of patent applications registered by the firm that incorporated users’ ideas and knowledge
into its innovation activities during the study period to measure innovation performance [38,66].
4.2.4. Control Variables
We added controls for the effects of firm size, firm history, and alliance experience.
Innovation requires considerable cost and resources. Therefore, some studies have argued that
larger firms with more spare resources are more likely to implement innovation activities [34].
In contrast, others argue that large firms tend to exhibit risk-averse tendencies as they have a stable
market share, and thus may be passive in innovation activities. Therefore, we controlled the effect of
firm size, measured by the log value of the total number of employees, in the analysis [2,34].
If a firm’s history is long, accumulated experience and knowledge can increase the positive effects
of cooperative relationships and activities with external parties. Meanwhile, inertia in the firm may
slow its reaction to external environment changes or become a factor that makes the firm not prefer
cooperative activities with external parties [18,19]. Hence, we calculated the firm history variable by
subtracting a firm’s establishment year from the survey year as a control variable in the analysis.
Firms experienced with innovation processes based on cooperative relationships with other
firms or competitors may be more active in building and utilizing cooperative relationships with
users [19,37]. Therefore, we coded alliance experience with knowledge or resource sharing through
strategic cooperation with other organizations as a dummy variable (those who answered “yes” to
the partnership experience were given “1”, whereas those who answered “no” were given “0”) [40].
4.3. Statistical Methods
We examined the hypotheses by implementing Baron and Kenny’s mediated analysis and
the indirect effect analysis using Bootstrap of the PROCESS macro 2.0 [67–69]. PROCESS macro
2.0 enables a comparison of not only the estimation of the regression coefficient and confidence
interval of each path between variables in the multi-mediated model analysis, but also the difference
between the significance test and effect size of both the direct and indirect effects [67]. We analyzed
the moderating effect and the moderated mediating effect models through an interaction effect
analysis based on a multiple regression analysis and a post-hoc analysis using the Johnson–Neyman
technique [67,69,70].
5. Results
5.1. Descriptive Statistics and Correlations
Table 1 reports the descriptive statistics and correlations of all variables included in the analyses.
The average value of CEO’s shareholding, measured as the percentage of shares owned by the CEO,
was 18.724%. This value is higher than that of Western firms, reflecting the characteristics of the Korean
manufacturing industries, in which a larger number of firms are controlled by owner-managers.
All correlation coefficients are below the threshold level of 0.6, suggesting that our estimations are not
likely to be biased by multicollinearity problems.
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Table 1. Descriptive statistics and correlation matrix (N = 169).
Variable
1.
2.
3.
4.
5.
6.
7.
8.

MARKET_PERFOR
ALLANCE EX
FIRM AGE
FIRM SIZE (lg)
USER_INNOVA
ABSOR_CAPA (R&D lg)
CEO_SHARE
INNO_PERFORM

M

SD

1

2

3

4

5

6

7

3.289
0.372
30.816
5.717
0.278
1.651
18.724
4.67

3.456
0.484
17.915
0.927
0.739
1.157
16.060
8.986

1
0.425 **
−0.043
0.364 **
0.469 **
0.376 **
0.041
0.320 **

1
0.148
0.375 **
0.290 **
0.347 **
0.027
0.320 **

1
0.219 **
−0.075
−0.173 *
−0.046
−0.100

1
0.198 **
0.061
−0.021
0.274 **

1
0.042
0.109
0.544 **

1
0.035
0.244 **

1
0.237 **

* p < 0.05; ** p < 0.01.

5.2. Findings
5.2.1. Mediation Analysis
Table 2 includes the results of the hierarchical multiple regression analysis conducted to examine
the mediation effect, moderation effect, and moderated mediation effect presented in the hypotheses.
The baseline model that includes the control variables (model 1) shows that alliance experiences
(b = 2.477, p < 0.001) and firm size (b = 0.996, p < 0.001) are positively related to market performance.
However, the effect of firm age on market performance was not significant (b = −0.030, p > 0.05).
Model 2, 4, and 7 in Table 2 provide the results of the regression analysis performed to investigate
the mediation effects of innovation performance on the relationship between user innovation activities
and firms’ market performance based on Baron and Kenny’s method. The results in model 2 present
a significant positive effect of user innovation activities on market performance (b = 1.598, p < 0.001),
thereby supporting hypothesis 1. This finding implies that Korean manufacturing firms are seeking
to improve market performance by reflecting the information and knowledge acquired from users
in various functions such as manufacturing, distribution, marketing, and service.
In model 4, reported in Table 2, we found that user innovation activities have a significant
positive effect on innovation performance (b = 5.609, p < 0.001). Furthermore, in the analysis of model
7, we found a significant positive effect of innovation performance on firms’ market performance
(b = 0.081, p < 0.01) after controlling the effect of user innovation activities on firms’ market performance
(b = 1.144, p < 0.01). Thus, hypotheses 2, 3, and 4 were all supported. These findings imply that
the use of information and knowledge obtained from users can increase the opportunities for new
product development. It also reduces the time and errors required in the process of innovation,
thereby improving innovation performance.
Table 3 shows the results of the bootstrap significance test for total, indirect, and direct effects,
respectively. According to the findings, the total effect (b = 1.598, CI= 0.984~2.212), indirect effect
(b = 0.454, CI= 0.111~1.109), and direct effect (b = 1.144, CI= 0.460~1.828) were all significantly positive,
providing evidence that is consistent with the results of the regression analysis. Thus, the results of both
hierarchical multiple regression and bootstrap analyses confirm that firms’ innovation performance
partially mediates the positive effect of user innovation activities on firms’ market performance.
Therefore, hypothesis 4 was supported.
5.2.2. Moderated Mediation and Moderated Moderated Mediation Analyses
Hypothesis 5 predicts that the mediation effects of innovation performance on the relationship
between user innovation activities and market performance vary depending on the levels of firms’
absorptive capacity. To confirm this hypothesis, a significant moderating effect should be found only
in indirect paths, not direct paths [69,70], in a moderated mediation analysis [67,69]. Thus, we first
examined the interaction effect between user innovation activities and absorptive capacity on market
performance. As shown in model 3 of Table 2, the interaction effect on market performance was not
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significant (b = −0.353, p > 0.05). Therefore, we could apply the moderated mediation model shown
in Figure 1 to test hypothesis 5.
As reported in model 5 in Table 2, the interaction between user innovation activities and absorptive
capacity has a significant positive impact on innovation performance (b = 2.632, p < 0.001).
In other words, it proves that the higher the absorptive capacity, the more information
and knowledge obtained from users can be effectively utilized by firms to increase innovation
performance [6,9,27]. Additionally, we applied the Johnson–Neyman (JN) technique [71] to investigate
how the positive effect of user innovation activities on innovation performance varies depending
on the level of absorptive capacity. The point of transition that determines the regions where
the interaction effects are significant and not significant was 0.444. This result indicates that the effect
of user innovation activities on innovation performance is significantly positive for firms that have
a high level of absorptive capacity (M ≥ 0.444), but not significant for firms that have a low level of
absorptive capacity (M < 0.444).
Figure 2 is the JN plot that depicts the conditional effect of user innovation activities on innovation
performance at values of the moderator, absorptive capacity.
Table 2. Hierarchical multiple regression for market performance and innovation performance.
Market Performance (Model 1–3)
Variables

Innovation Performance (Model 4–6)

Market
Performance

Model 1

Model 2

Model 3

Model 4

Model 5

Model 6

Model 7

B

B

B

B

B

B

B

ALLIA_EX

2.477
(0.519) ***

1.839
(0.499) ***

0.845
(0.511)

2.719
(1.301) *

1.280
(1.352)

1.801
(1.107)

1.619 (0.496) **

FIRM AGE

−0.030
(0.013)

−0.020
(0.013)

−0.007
(0.012)

−0.061
(0.033)

−0.035
(0.032)

−0.017
(0.028)

−0.015 (0.012)

FIRM SIZE

0.996
(0.275) ***

0.829
(.258) **

0.960
(0.440) ***

1.487
(0.673) *

1.547
(0.645) *

0.994
(0.570)

0.709 (0.257) **

1.598
(0.311) ***

2.320
(0.587) ***

5.609
(0.810) ***

5.664
(0.775) ***

6.589
(0.770) ***

1.144 (0.347) **

1.710
(0.520) **

1.419
(0.464) **

Control Variables

Independent Variables
USER_INNO
ABSOR_CAPA
(R&D lg)

0.997
(0.202) ***

0.050
(0.031)

CEO SHARE
INNO_PERFOR

0.081 (0.029) **

Interaction
−0.353
(0.299)

USER*ABSOR

2.632
(0.791) ***

2.053
(0.775) **

USER*CEO

0.084
(0.043)

ABSOR*CEO

0.097
(0.026) ***

Three-way interaction
USER
*ABSOR*CEO
F-Statistics

0.239
(0.047) ***
18.513 ***

22.626 ***

21.179 ***

22.294 ***

19.601 ***

21.766 ***

22.294 ***

R2

0.163

0.235

0.248

0.336

0.379

0.422

0.355

AdjustedR2

0.148

0.212

0.237

0.314

0.367

0.409

0.338

Note: the table provides parameter estimates; standard errors are in parentheses; estimated effects, * p < 0.05;
** p < 0.01; *** p < 0.001.
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Table 3. Bootstrap significance test for mediating effects.

Total effect of User Innovation activities on Market Performance
Direct effect of User Innovation activities on Market Performance
Indirect effect of User Innovation activities on Market Performance
through Innovation Performance

Effect (B)

Boot (se)

p

LLCI

ULCI

1.598
1.144

0.311
0.347

0.000
0.001

0.984
0.460

2.212
1.828

0.454

0.253

0.111

1.109

Figure 2. Conditional effect of user innovation activities on innovation performance at values of
absorptive capacity.

For the next step, we conducted a bootstrap significance test for the moderated mediation effect
(conditional indirect effect) that presents how the mediation effect (indirect effect) varies depending
on the levels of absorptive capacity. As shown in Table 4, the mediation effects vary depending on
the level of absorptive capacity. The mediation effect was significantly positive in firms with medium
(1.651) (b = 0.458, CI = 0.086~1.077), and high absorptive capacity (2.808) (b = 0.705, CI = 0.155~1.456),
but not significant in firms with low absorptive capacity (0.493) (b = 0.212, CI = −0.055~0.973). Thus,
the moderated mediation effect proposed in hypothesis 5 was supported. The results imply that firms
with high absorptive capacity will more likely have a better understanding of the knowledge and
information provided by users, thereby improving innovation performance [5,6,16].
Table 4. Bootstrap significance test for conditional indirect effect (user innovation activities, innovation
performance, market performance).
Moderated Mediated Index(β)

Mediator (Innovation
Performance)

Boot SE

Boot LLCI

Boot ULCI

0.213

0.136

0.024

0.582

Moderator
(Absorptive Capacity)

Conditional
Indirect Effects(β)

Boot SE

Boot LLCI

Boot ULCI

0.493 (−1 SD)
1.651 (mean)
2.808 (+1 SD)

0.212
0.458
0.705

0.260
0.261
0.344

−0.055
0.086
0.155

0.973
1.077
1.456

Hypothesis 6 predicts that the interaction effects of user innovation activities and absorptive
capacity on market performance through innovation performance vary depending on the levels
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of CEO’s shareholding (the percentage of shares owned by the CEO). We performed “moderated
moderated mediation analysis” to test hypothesis 6 [67]. As reported in model 6 in Table 2, the three-way
interaction has a significant and positive impact on innovation performance (b = 0.239, p < 0.001).
Additionally, we examine how the interaction effect between user innovation activities and absorptive
capacity on innovation performance depends on the different levels of CEO’s shareholding by
applying the Johnson–Neyman technique. The interaction effect between user innovation activities
and absorptive capacity on innovation performance was significantly positive only for the firms with
more than 16.758% of CEO shareholding. These findings suggest that, even among the firms that
have high levels of both user innovation activities and absorptive capacity, firms with higher CEO’s
shareholding are likely to achieve better innovation performance than others. Figure 3 is the JN plot
that shows the conditional effect of the interactions between user innovation activities and absorptive
capacity on innovation performance at different values of CEO’s shareholding.

Figure 3. Conditional two-way interaction between user innovation activities and absorptive capacity
as function of CEO’s shareholding.

Lastly, we conducted a bootstrap significance test to examine how the mediating effect of innovation
performance varies depending on the different levels of the two moderators, a firms’ absorptive capacity
and CEO’s shareholding. As shown in Table 5, we found that the mediation effect of innovation
performance was not significant in the firms with low absorptive capacity (0.493). In addition, we found
that even among firms with high levels of absorptive capacity (2.808), significant mediating effects
were only observed in firms with medium (18.725%) and high (34.785%) levels of CEO’s shareholding.
Therefore, we finally conclude that hypothesis 6 was supported. These results are consistent with
the argument of previous studies. Researchers should consider corporate governance mechanisms
when they examine the effects of open innovation and/or absorptive capacity on the performance of
firms [28,58].

Sustainability 2020, 12, 10532

14 of 18

Table 5. Bootstrap significance test for effect of moderated moderated mediation (effect of moderated
mediation of 3-way interaction).
Moderated Mediated Index(β)
0.016

Boots Se

BootLLCI

BootULCI

0.015

0.002

0.092

Moderator
(Absorptive Capacity)

Moderator
(CEO’s Shareholding)

Conditional
Indirect Effects

Boots Se

BootLLCI

BootULCI

0.493
0.493
0.493
1.651
1.651
1.651
2.808
2.808
2.808

2.664
18.725
34.785
2.664
18.725
34.785
2.666
18.725
34.785

0.497
0.286
0.075
0.356
0.448
0.539
0.216
0.609
1.003

0.458
0.266
0.275
0.318
0.290
0.352
0.387
0.392
0.670

−0.032
−0.012
−0.219
−0.005
0.018
0.079
−0.117
0.052
0.217

1.929
0.981
0.6741.186
1.132
1.552
1.297
1.572
3.449

Mediator
(Innovation
Performance)

6. Conclusions
Recent changes in the market environment, including diversified consumer needs, shortening
product life cycles, and increasing uncertainty, have led firms to focus more on user innovation activities,
which allow firms to rapidly acquire and apply market information and knowledge. However, prior
studies on the impact of user innovation activities on corporate performance have reported mixed
findings. In addition, only a very small number of studies have aimed to identify the effect of
the process of user innovation activities on the market performance of firms. Therefore, in this study,
we examined the impact of the user innovation activities of Korean manufacturing firms on market
performance. In addition, we explored a mediating effect of innovation performance and the moderated
mediation effect of absorptive capacity and the moderated mediating effect of CEO’s shareholding
on these relationships. According to the results of our hierarchical multiple regression analysis,
user innovation activities have a significant positive impact not only on innovation performance
measured by the number of product patent applications but also on market performance measured by
market share. These findings demonstrate the efforts of Korean manufacturing firms to develop new
products and strengthen market competitiveness by using information and knowledge provided by
consumers [3,4,6,31].
The hierarchical multiple regression analysis, JN technique, and bootstrap significance testing
show that the interaction effects of user innovation activities and absorptive capacity have differing
effects on market performance and innovation performance. Specifically, the interaction effects of
user innovation activities with absorptive capacity had a significant positive effect on innovation
performance, but no significant impact on market performance. We presume that these results are
related to the method we employed to measure absorptive capacity. As we explained in Section 4,
we measured absorptive capacity by R&D investment per capita. However, prior studies have
demonstrated that increasing investment in R&D may weaken the investments in other functional
areas such as production, marketing, distribution, services, and human resource management [31,54].
In addition, if the firm’s sole source of innovation is users, then the scope of the firm’s activities for
innovation may be limited, negatively affecting market performance [12,72].
This study provides the following academic implications. First of all, the three-way interaction
effect of user innovation activities, absorptive capacity, and CEO’s shareholding presents a positive
effect on market performance through innovation performance as a mediator. This finding is
consistent with the argument of the convergence of interest hypothesis in agency theory. A CEO’s
shareholding percentage could reinforce the effect of absorptive capacity on open innovation activities,
helping the firm recognize market changes faster than its competitors and enhancing innovation
performance, thereby significantly improving market performance. Thus, CEO’s shareholding should
be considered a particularly important approach to improve the performance of a firm’s open innovation
activities in Korea.
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Our findings also contribute to the academic development of innovation strategy and corporate
governance areas by presenting and verifying a comprehensive and integrated research model of
the factors at the individual and corporate levels that can affect strategic choices and performance.
Some prior studies have suggested that entrepreneurship or leadership of managers could affect open
innovation or absorptive capacity of a firm [22,73–75]. However, there has been no research that has
analyzed the effects of open innovation, absorptive capacity, and the corporate governance system
in an integrated model. From this point of view, we believe this study adds new knowledge for
open innovation by presenting empirical findings of significant three-way interaction effects among
open innovation activities, absorptive capacity, and CEO’s shareholding on innovation and market
performance [28,58].
Researchers in the field of open innovation should conduct studies with a more comprehensive
consideration of various factors inside and outside the firm. In particular, they should pay more
attention to the firm’s characteristics and resources that can affect innovation activities and the absorptive
capacity to acquire, assimilate, and utilize external information.
Increasing uncertainties in the business environment due to the Fourth Industrial Revolution
and COVID-19 make it difficult for firms to innovate activities and increase performance [76]. In this
complex and rapid change of environment, this study provides valuable practical implications for
Korean firms seeking to enhance their expertise and improve their performance by introducing
a professional management system. Korean firms might be able to utilize the findings of this study to
establish an open innovation system that effectively utilizes their limited internal and external resources
and corporate governance mechanisms to improve their innovation and market performance [38].
In a rapidly changing and highly uncertain environment, Korean firms should intensify and utilize
an internal system, namely absorptive capacity, to quickly acquire more information and knowledge
from consumers and use it in developing new products. They might be able to strengthen the positive
impact of absorptive capacity on the relationship between open innovation activities and performance
by intensifying CEO’s shareholding.
Despite its practical and academic contributions, this study has the following limitations.
First, we limited the research sample to firms in the manufacturing sector to control the impact
of the distinct characteristics of the industrial sector on the results. Therefore, there is a limit to
the generalizability of the research findings. Future research that includes more diverse industries,
such as the service sector, will help overcome this limitation.
Second, absorptive capacity has been defined and used in various fields based on different theories.
Thus, it can be measured by various proxies, such as level of human resources and knowledge usage.
However, we measured absorptive capacity by R&D cost per capita from a financial perspective,
which may have influenced the research findings. Further research to measure and analyze absorptive
capacity from a more diverse perspective will help improve the objectivity and validity of the results
of this study.
Finally, open innovation can be achieved not only through users but also through cooperation
with suppliers, competitors, and other stakeholders [77,78]. Furthermore, the impact of external
information and knowledge acquired from various stakeholders can be a factor that affects the firm’s
performance depending on the nature of the industry or the degree of change in the business
environment. Therefore, future studies that compare and analyze firms that perform open innovation
activities simultaneously based on cooperation with various stakeholders should provide more value
by presenting the most appropriate open innovation strategy depending on a firm’s characteristics.
Author Contributions: Conceptualization: E.H.L. and J.W.Y.; methodology: E.H.L. and C.Y.K.; validation: C.Y.K.,
E.H.L. and J.W.Y.; formal analysis: E.H.L. and C.Y.K.; investigation: J.W.Y.; resources: E.H.L.; writing—original
draft preparation: E.H.L.; writing—review and editing: C.Y.K. and J.W.Y.; visualization: E.H.L. and C.Y.K.;
supervision, J.W.Y. All authors have read and agreed to the published version of the manuscript.
Funding: This paper was supported by Konkuk University in 2020, grant number 2020-A019-0166.
Conflicts of Interest: The authors declare no conflict of interest.

Sustainability 2020, 12, 10532

16 of 18

References
1.
2.
3.
4.
5.
6.
7.
8.
9.
10.

11.
12.
13.

14.
15.
16.
17.
18.
19.
20.
21.
22.
23.
24.
25.
26.
27.

Katila, R.; Ahuja, G. Something old, something new: A longitudinal study of search behavior and new
product introduction. Acad. Manag. J. 2002, 45, 1183–1194.
Laursen, K.; Salter, A. Open for innovation: The role of openness in explaining innovation performance
among U.K. manufacturing firms. Strat. Manag. J. 2006, 27, 131–150. [CrossRef]
Kim, Y. Consumer user innovation in Korea: An international comparison and policy implications. Asian J.
Technol. Innov. 2015, 23, 69–86. [CrossRef]
Von Hippel, E. Democratizing innovation: The evolving phenomenon of user innovation. J. Betr. 2005, 55,
63–78. [CrossRef]
Hoyer, W.D.; Chandy, R.; Dorotic, M.; Krafft, M.; Singh, S.S. Consumer Cocreation in New Product
Development. J. Serv. Res. 2010, 13, 283–296. [CrossRef]
Lettl, C. User involvement competence for radical innovation. J. Eng. Technol. Manag. 2007, 24, 53–75. [CrossRef]
Bogers, M.; West, J. Managing Distributed Innovation: Strategic Utilization of Open and User Innovation.
Creat. Innov. Manag. 2012, 21, 61–75. [CrossRef]
Stam, W.; Elfring, T. Entrepreneurial Orientation and New Venture Performance: The Moderating Role of
Intra- and Extra industry Social Capital. Acad. Manag. J. 2008, 51, 97–111. [CrossRef]
West, J.; Salter, A.; Vanhaverbeke, W.; Chesbrough, H. Open innovation: The next decade introduction.
Res. Policy 2014, 43, 805–811. [CrossRef]
Saldanha, T.J.V.; Washington State University; Mithas, S.; Krishnan, M.S.; University of Maryland. University
of Michigan Leveraging Customer Involvement for Fueling Innovation: The Role of Relational and Analytical
Information Processing Capabilities. MIS Q. 2017, 41, 367–396. [CrossRef]
Danneels, E. Tight-loose coupling with customers: The enactment of customer orientation. Strat. Manag. J.
2003, 24, 559–576. [CrossRef]
Gassmann, O.; Kausch, C.; Enkel, E. Negative side effects of customer integration. Int. J. Technol. Manag.
2010, 50, 43. [CrossRef]
Hopkins, M.M.; Tidd, J.; Nightingale, P.; Miller, R. Generative and degenerative interactions: Positive
and negative dynamics of open, user-centric innovation in technology and engineering consultancies.
R&D Manag. 2010, 41, 44–60. [CrossRef]
Cohen, W.M.; Levinthal, D.A. Innovation and Learning: The Two Faces of R & D. Econ. J. 1989, 99, 569. [CrossRef]
Cohen, W.M.; Levinthal, D.A. Absorptive Capacity: A New Perspective on Learning and Innovation.
Adm. Sci. Q. 1990, 35, 128. [CrossRef]
Zahra, S.A.; George, G. Absorptive Capacity: A Review, Reconceptualization, and Extension.
Acad. Manag. Rev. 2002, 27, 185–203. [CrossRef]
Caloghirou, Y.; Kastelli, I.; Tsakanikas, A. Internal capabilities and external knowledge sources: Complements
or substitutes for innovative performance? Technovation 2004, 24, 29–39. [CrossRef]
Cui, A.S.; Wu, F. Utilizing customer knowledge in innovation: Antecedents and impact of customer
involvement on new product performance. J. Acad. Mark. Sci. 2015, 44, 516–538. [CrossRef]
Lavie, D.; Rosenkopf, L. Balancing Exploration and Exploitation in Alliance Formation. Acad. Manag. J. 2006,
49, 797–818. [CrossRef]
Ritter, T.; Gemünden, H.G. Network competence: Its impact on innovation success and its antecedents.
J. Bus. Res. 2003, 56, 745–755. [CrossRef]
Coles, J.; Daniel, N.; Naveen, L. Managerial incentives and risk-taking. J. Financ. Econ. 2006, 79, 431–468. [CrossRef]
Yoo, J.W.; Kim, J. The Effects of Entrepreneurial Orientation and Environmental Uncertainty on Korean
Technology Firms’ R&D Investment. J. Open Innov. Technol. Mark. Complex. 2019, 5, 29. [CrossRef]
Hillman, A.J.; Dalziel, T. Boards of Directors and Firm Performance: Integrating Agency and Resource
Dependence Perspectives. Acad. Manag. Rev. 2003, 28, 383–396. [CrossRef]
Lynall, M.D.; Golden, B.R.; Hillman, A.J. Board composition from adolescence to maturity: A multitheoretic
view. Acad. Manag. Rev. 2003, 28, 416–431. [CrossRef]
Pearce, J.A.; Zahra, S.A. The relative power of ceos and boards of directors: Associations with corporate
performance. Strat. Manag. J. 1991, 12, 135–153. [CrossRef]
Fama, E.F.; Jensen, M.C. Separation of Ownership and Control. J. Law Econ. 1983, 26, 301–325. [CrossRef]
Chesbrough, H.W. The Era of Open Innovation. MIT Sloan Manag. Rev. 2003, 44, 35–41.

Sustainability 2020, 12, 10532

28.
29.
30.
31.
32.
33.

34.

35.
36.
37.
38.
39.
40.
41.
42.
43.
44.
45.
46.
47.
48.
49.
50.
51.
52.
53.
54.

17 of 18

Stock, G.N.; Greis, N.P.; Fischer, W.A. Absorptive capacity and new product development. J. High Technol.
Manag. Res. 2001, 12, 77–91. [CrossRef]
Henkel, J.; Hippel, E.V. Welfare Implications of User Innovation. J. Technol. Transf. 2004, 30, 73–87. [CrossRef]
Herstad, S.; Bloch, C.; Ebersberger, B.; Van De Velde, E. National innovation policy and global open innovation:
Exploring balances, tradeoffs and complementarities. Sci. Public Policy 2010, 37, 113–124. [CrossRef]
Block, J.H.; Henkel, J.; Schweisfurth, T.G.; Stiegler, A. Commercializing user innovations by vertical
diversification: The user–manufacturer innovator. Res. Policy 2016, 45, 244–259. [CrossRef]
Sidhu, J.S.; Commandeur, H.R.; Volberda, H.W. The Multifaceted Nature of Exploration and Exploitation:
Value of Supply, Demand, and Spatial Search for Innovation. Organ. Sci. 2007, 18, 20–38. [CrossRef]
Zouaghi, F.; Sánchez, M.; Martinez, M.G. Did the global financial crisis impact firms’ innovation performance?
The role of internal and external knowledge capabilities in high and low tech industries. Technol. Forecast.
Soc. Chang. 2018, 132, 92–104. [CrossRef]
Kim, C.-Y.; Lim, M.S.; Yoo, J.W. Ambidexterity in External Knowledge Search Strategies and Innovation
Performance: Mediating Role of Balanced Innovation and Moderating Role of Absorptive Capacity.
Sustainability 2019, 11, 5111. [CrossRef]
Rubio, N.; Villaseñor, N.; Yagüe, M.J. Sustainable Co-Creation Behavior in a Virtual Community: Antecedents
and Moderating Effect of Participant’s Perception of Own Expertise. Sustainability 2020, 12, 8151. [CrossRef]
Murovec, N.; Prodan, I. Absorptive capacity, its determinants, and influence on innovation output:
Cross-cultural validation of the structural model. Technovation 2009, 29, 859–872. [CrossRef]
Jeong, H.; Shin, K.; Kim, E.; Kim, S. Does Open Innovation Enhance a Large Firm’s Financial Sustainability?
A Case of the Korean Food Industry. J. Open Innov. Technol. Mark. Complex. 2020, 6, 101. [CrossRef]
Kim, J.; Choi, S.O. A Comparative Analysis of Corporate R&D Capability and Innovation: Focused on
the Korean Manufacturing Industry. J. Open Innov. Technol. Mark. Complex. 2020, 6, 100. [CrossRef]
Egbetokun, A.; Savin, I. Absorptive capacity and innovation: When is it better to cooperate? J. Evol. Econ.
2014, 24, 399–420. [CrossRef]
Schildt, H.; Keil, T.; Maula, M. The temporal effects of relative and firm-level absorptive capacity on
interorganizational learning. Strat. Manag. J. 2012, 33, 1154–1173. [CrossRef]
Hurmelinna-Laukkanen, P.; Olander, H. Coping with rivals’ absorptive capacity in innovation activities.
Technovation 2014, 34, 3–11. [CrossRef]
Daily, C.M.; Dalton, D.R.; Cannella, A.A. Corporate governance: Decades of dialogue and data.
Acad. Manag. Rev. 2003, 28, 371–382. [CrossRef]
Hesterly, W.S.; Liebeskind, J.; Zenger, T.R. Organizational economics: An impending revolution
in organization theory? Acad. Manag. Rev. 1990, 15, 402–420. [CrossRef]
Rediker, K.J.; Seth, A. Boards of directors and substitution effects of alternative governance mechanisms.
Strat. Manag. J. 1995, 16, 85–99. [CrossRef]
Jensen, M.C. Foundations of Organizational Strategy, 2nd ed.; Harvard University Press: Cambridge, MA, USA, 2001.
Matzler, K.; Veider, V.; Hautz, J.; Stadler, C. The Impact of Family Ownership, Management, and Governance
on Innovation. J. Prod. Innov. Manag. 2015, 32, 319–333. [CrossRef]
Minetti, R.; Murro, P.; Paiella, M. Ownership structure, governance, and innovation. Eur. Econ. Rev. 2015, 80,
165–193. [CrossRef]
Inauen, M.; Schenker-Wicki, A. The impact of outside-in open innovation on innovation performance. Eur. J.
Innov. Manag. 2011, 14, 496–520. [CrossRef]
Zirger, B.J.; Maidique, M.A. A Model of New Product Development: An Empirical Test. Manag. Sci. 1990, 36,
867–883. [CrossRef]
Griffith, R.; Redding, S.; Van Reenen, J. R&D and Absorptive Capacity: Theory and Empirical Evidence.
Scand. J. Econ. 2003, 105, 99–118. [CrossRef]
Teece, D.J.; Pisano, G.; Shuen, A. Dynamic capabilities and strategic management. Strateg. Manag. J. 1997, 18,
509–533. [CrossRef]
Cooper, R.G.; Edgett, S.J.; Kleinschmidt, E.J. New Problems, New Solutions: Making Portfolio Management
More Effective. Res. Manag. 2000, 43, 18–33. [CrossRef]
Von Hippel, E. Horizontal innovation networks-by and for users. Ind. Corp. Chang. 2007, 16, 293–315. [CrossRef]
Nambisan, S. Designing Virtual Customer Environments for New Product Development: Toward a Theory.
Acad. Manag. Rev. 2002, 27, 392–413. [CrossRef]

Sustainability 2020, 12, 10532

55.
56.
57.
58.
59.
60.
61.
62.
63.
64.
65.
66.
67.
68.
69.
70.
71.
72.
73.
74.
75.
76.
77.
78.

18 of 18

Faems, D.; Van Looy, B.; DeBackere, K. Interorganizational Collaboration and Innovation: Toward a Portfolio
Approach. J. Prod. Innov. Manag. 2005, 22, 238–250. [CrossRef]
Lichtenthaler, U. Absorptive Capacity, Environmental Turbulence, and the Complementarity of
Organizational Learning Processes. Acad. Manag. J. 2009, 52, 822–846. [CrossRef]
Lane, P.K.; Koka, B.R.; Pathak, S. Knowledge of the firm, combinative capacity: A critical review and
rejuvenation of the construct. Acad. Manag. Rev. 2006, 31, 833–863. [CrossRef]
Verona, G. A Resource-Based View of Product Development. Acad. Manag. Rev. 1999, 24, 132–142. [CrossRef]
Science and Technology Policy Institute. Report on the Korean Innovation Survey 2014: Manufacturing Sector;
Science and Technology Policy Institute: Seoul, Korea, 2014.
Auh, S.; Menguc, B. Balancing exploration and exploitation: The moderating role of competitive intensity.
J. Bus. Res. 2005, 58, 1652–1661. [CrossRef]
Buzzell, R.D.; Gale, B.T.; Sultan, R.G.M. Market share-a key to profitability. Harv. Bus. Rev. 1975, 53, 97–106.
Nunnally, J.C. Bychometric Theory, 2nd ed.; McGrow Hill: New York, NY, USA, 1978.
Ferreras-Méndez, J.L.; Newell, S.; Fernández-Mesa, A.; Alegre, J. Depth and breadth of external knowledge search
and performance: The mediating role of absorptive capacity. Ind. Mark. Manag. 2015, 47, 86–97. [CrossRef]
Foss, N.J.; Laursen, K.; Pedersen, T. Linking Customer Interaction and Innovation: The Mediating Role of
New Organizational Practices. Organ. Sci. 2011, 22, 980–999. [CrossRef]
Cui, H.; Mak, Y. The relationship between managerial ownership and firm performance in high R&D firms.
J. Corp. Financ. 2002, 8, 313–336. [CrossRef]
Bronzini, R.; Piselli, P. The impact of R&D subsidies on firm innovation. Res. Policy 2016, 45, 442–457.
Hayes, A.F. Introduction to Mediation, Moderation, and Conditional Process Analysis: A Regression-Based Approach,
2nd ed.; Guilford Press: New York, NY, USA, 2017.
Baron, R.M.; Kenny, D.A. The moderator-mediator variable distinction in social psychological research: Conceptual,
strategic, and statistical considerations. J. Pers. Soc. Psychol. 1986, 51, 1173–1182. [CrossRef] [PubMed]
Muller, D.; Judd, C.M.; Yzerbyt, V.Y. When moderation is mediated and mediation is moderated. J. Pers.
Soc. Psychol. 2005, 89, 852–863. [CrossRef] [PubMed]
James, L.R.; Brett, J.M. Mediators, moderators, and tests for mediation. J. Appl. Psychol. 1984, 69, 307–321. [CrossRef]
Hayes, A.F. An index and test of linear moderaetd mediation. Multivar. Behav. Res. 2015, 50, 1–22. [CrossRef]
Gambardella, A.; Raasch, C.; Von Hippel, E. The User Innovation Paradigm: Impacts on Markets and Welfare.
Manag. Sci. 2017, 63, 1450–1468. [CrossRef]
Shafique, I.; Kalyar, M.N. Linking Transformational Leadership, Absorptive Capacity and Corporate
Entrepreneurship. Adm. Sci. 2018, 8, 9. [CrossRef]
Ahn, J.M.; Minshall, T.; Mortara, L. Understanding the human side of openness: The fit between open
innovation modes and CEO characteristics. R&D Manag. 2017, 47, 727–740. [CrossRef]
Cooke, P. World Turned Upside Down: Entrepreneurial Decline, Its Reluctant Myths and Troubling Realities.
J. Open Innov. Technol. Mark. Complex. 2019, 5, 22. [CrossRef]
Pyka, A.; Bogner, K.; Urmetzer, S. Productivity Slowdown, Exhausted Opportunities and the Power of Human
Ingenuity—Schumpeter Meets Georgescu-Roegen. J. Open Innov. Technol. Mark. Complex. 2019, 5, 39. [CrossRef]
Krishna, V.V. Universities in the National Innovation Systems: Emerging Innovation Landscapes
in Asia-Pacific. J. Open Innov. Technol. Mark. Complex. 2019, 5, 43. [CrossRef]
Rasiah, R. Building Networks to Harness Innovation Synergies: Towards an Open Systems Approach to
Sustainable Development. J. Open Innov. Technol. Mark. Complex. 2019, 5, 70. [CrossRef]

Publisher’s Note: MDPI stays neutral with regard to jurisdictional claims in published maps and institutional
affiliations.
© 2020 by the authors. Licensee MDPI, Basel, Switzerland. This article is an open access
article distributed under the terms and conditions of the Creative Commons Attribution
(CC BY) license (http://creativecommons.org/licenses/by/4.0/).

